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An  arachis  oil  base  containing  paradiclilorobenzene  and  chlorbutoi. 

EARDROPS 

the  confident  way  to  unblock  ears 


Ref  1.  Holmes  RC,  Johns  AN.  Wilkinson  JD,  Black  MM,  Rycroft  RJG.  J  Soc  Med  1982:  75:  27-30. 
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Further  information  is  available  Uom 
Laboratories  for  Applied  Biology  Ltd 
91  Amhurst  Park.  London  N16  5DR 
Telephone  01-800  2252 
Cerumol*  is  a  registered  trade  mark- 


Disabled  aids: 
a  helping  hand 


Youll  rest  easier  this  winter  if  you're  well  stocked  with  Karvol. 


10 


Last  year  our  TV  commercial  was  so 
successful,  it  boosted  our  sales  by  2  2%. 

Not  surprisingly,  the  campaign  is  back  on 
air,  supported  by  our  new  Mother  and  Baby 
press  campaign. 

Both  show  how  Karvol's  vapours  unblock, 
a  child's  nose  helping  him  sleep  more  easily 

Karvol  says  goodnight  to  a  child's  blocked  nose 


nr ^or  uecongestant  capsules  as 

KarvcJ 

Clears  blocked  up  noses  with  natural  vapours  of 
pinexlnnamon  and  menthol 


So,  if  last  year  is  anything  to  go  by, 
the  demand  for  Karvol  will  now  be  even 
greater. 

Make  sure  you've  ordered  our  packs  of 
10  and  20.  After  all,  you  don't  want  to  be 
kept  awake  worrying  whether 
you've  stocked  enough. 
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There  was  only  a  single  ray  of  sunshine  to  lighten  the 
atmosphere  at  a  gloomy  and  frustrated  LPC 
conference  last  Monday.  But  Health  Secretary 
Kenneth  Clarke's  broad  hint  that  the  Government  would 
not  oppose  the  broadening  of  the  current  restrictive 
definition  of  NHS  pharmaceutical  services  should  not  be 
undervalued.  As  appendix  1  to  the  conference  agenda 
noted: '  'The  statutory  authority  for  the  making  of  extended 
role  payments  can  only  be  obtained  by  amending  the 
primary  legislation  by  Act  of  Parliament  —  a  solution  which 
has  recently  been  rejected  by  the  Secretary  of  State  in  a 
letter  to  the  Royal  Pharmaceutical  Society. ' '  This  apparent 
volte  face  by  Mr  Clarke,  which  has  been  sought  by  PSNC 
and  the  Society  since  the  Nuffield  Report  urged  community 
pharmacists  to  become  more  service  than  supply  oriented, 
opens  up  interesting  possibilities.  Bear  in  mind  the 
Department  has  offered  a  joint  working  party  to  consider 
the  future  development  of  the  pharmacist's  role  within  the 
NHS,  and  PSNC  has  put  forward  a  list  of  seven  topics  for 
discussion. 

But  this  is  for  the  future.  The  reality  for  1990-91  is  that 
contractors  are  likely  to  see  NHS  income  more  or  less 


static  while  overheads  rise  significantly,  cutting  away  at 
businesses'  net  profit.  Pharmacies  will  close,  and 
regrettably  it  won't  be  the  High  Street  shops  with  their 
higher  counter  trade:  it  will  be  the  smaller  surburban 
businesses  that  provide  the  network  of  local  community 
care.  While  the  Government  may  want  to  trim  pharmacy 
numbers,  it  must  be  aware  that  with  limitation  of  contract 
in  force  any  '  'overkill"  will  take  a  long  time  to  rectify.  And 
whichever  way  you  look  at  it,  whether  last  year's  £39m 
lump  sum  is  included  in  the  base  figure  used  to  calculate 
1990-91  remuneration  or  not,  the  DoH  proposal  as  it  stands 
is  a  kick  in  the  teeth.  LPCs  can  do  little  else  but  give  PSNC 
the  broadest  mandate  to  seek  a  better  settlement  through 
further  talks,  recourse  to  the  Review  Panel,  or  even  in 
extremis  to  a  judicial  review  in  the  courts.  There  is  a  fine 
dividing  line  between  a  settlement  both  sides  can  live  with 
—  although  neither  may  particularly  like  it  —  and  one  which 
induces  frustration  and  anger.  The  Department  is  in  severe 
danger  of  stepping  over  that  line.  No  wonder  PSNC 
chairman  David  Sharpe  questions  the  Department's 
guiding  principles  of  recruitment,  retention  and  motivation. 
Thev  seem  to  have  been  overlooked. 
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tPC  CONFERENCE 


£3,000  pay  cut 
in  prospect 


PSNC 's  chairman  David  Sharpe:  no  magic  wand  this  year 


Acceptance  of  the  latest  pay 
proposal  from  the  Department  of 
Health  will  mean  a  drop  in  income 
averaging  £3,000  per  pharmacy  in 
England  and  Wales  next  year, 
PSNC  chairman  David  Sharpe  told 
a  gloomy  LPC  conference  on 
Monday. 

PSNC  rejected  the 
Department's  first  package  as 
"totally  unacceptable"  (C&D 
February  10).  The  new  proposal 
(or  "exploration"  in  official 
jargon)  from  the  Department 
offers  contractors  £550. 5m,  with 
the  threat  of  £37. Im  being 
recovered  through  higher 
discount  deductions.  The  initial 
offer  from  the  Department  was 
£536. 617m.  PSNC's  claim  was  for 
£624. 82m. 

Unusually  PSNC  made  no 
recommendation  to  LPCs.  '  'This 
year  you  need  to  be  party  to  the 
decision,"  Mr  Sharpe  told 
delegates,  as  he  outlined  what  he 
saw  as  possible  options.  The 
Department  proposal  at  present  is 
not  a  formal  offer  and  is  put 
without  prejudice.  Mr  Sharpe 
advised  against  acceptance.  The 
issue  could  be  referred  to  the 
Review  Panel,  which  could  lead  to 
a  number  of  outcomes,  he  said: 
the  DoH  could  impose  the  current 
offer,  or  freeze  existing  fees  until 
the  Panel  reports  in  October  or 
November.  And  even  assuming 
the  Panel  comes  down  in  favour  of 
contractors  the  Department  could 
refuse  to  fund  its  award. 

"The  only  recommendation  I 
would  like  to  make  is  that  PSNC 
should  continue  to  negotiate  with 
the  Department  because  we  have 
not  come  to  the  end  of  the  road 
yet,"  said  Mr  Sharpe.  "I  would 
strongly  argue  that  the  £39m  lump 
sum  payment  should  be  included 
in  the  base  figure  used . " 

The  situation  is  further 


Carried... 

"That  PSNC  be  authorised  to 
negotiate  until  it  reaches  an 
agreement  with  the  Department 
of  Health  which  it  considers  to 
be  adequate  and  acceptable,  and 
that  if  the  final  offer  so  received 
is  not  adequate  and  acceptable 
PSNC  be  authorised  to  declare  a 
state  of  formal  dispute  and  refer 
the  matter  to  the  Pharmacy 
Review  Panel. ' ' 


complicated  by  the  high  level  of 
discount  thrown  up  by  the  April 
1989  survey.  PSNC  is  going  back 
to  the  Department  to  try  to 
reduce  the  threatened  1.58  per 
cent  rise  in  discount  deductions  to 
9.88  per  cent.  The  survey  actually 
showed  a  discount  rate  of  10.33 
per  cent,  but  the  Department  has 
conceded  0.5  per  cent. 

The  level  of  fee  scales  had  not 
been  discussed,  said  Mr  Sharpe, 
but  he  felt  the  Department  would 
be  open  to  negotiation  on  how 
monies  should  be  allocated. 

LPC  delegates  voted  on  a 
motion  from  the  floor  (see  box) 
mandating  PSNC  to  continue 
negotiations,  but  to  refer  the  issue 
to  the  Pharmacy  Review  Panel 
should  the  outcome  be 
unsatisfactory. 

■  Latest  Department  Figures 
suggest  prescription  volume  will 
rise  by  3  per  cent  in  the  year 
1990-91,  while  net  ingredient 
costs  will  go  up  8.9  per  cent. 

■  When  asked  by  a  delegate 
whether  PSNC  represented  all  of 
community  pharmacy,  Mr  Sharpe 
gave  an  unequivocal  "yes", 
suggesting  differences  between 
PSNC,  the  Company  Chemists 
and  Boots  have  been  resolved. 
Further  LPC  Conference  reports 
on p278 


PSNC's  claim  and  the  Department's  offer 

Core  services  Claim  DoH  exploration 

(£m) 


1988-89  payment 
Deferred  payments 
(1988-89) 


498.67 


39 


m 

487.10(Current  estimatec 
outturn) 
11.57  (Shortfall) 
498.67 

1.33  (Concession) 


Base  for  remuneration 

537.67 

500 

1990/91  indexation 

at  Q  Q  npr  rpnt 

OvprhpaH^  7  '^  npr 

cent 

32.50     6.5  per  cent 

Rent  15  per  cent 

UBR  18  per  cent 

Forecast  script 

volume  indexation  at  2 

per  cent 

11.82 

Total (a) 

602.72 

532.5 

Non-core  services 

1989/90 

1990/91 

Negotiated 

Current 

Claim 

Offei 

forecast 

outturn 

(£m) 

(£m) 

(£ni) 

(£ni) 

Oxygen 

7.93 

7.93 

8.72  (9.9%) 

7.9( 

Urgent 

0.47 

0.47 

0.70  (50%) 

0.5( 

Rota 

3.80 

3.40 

4.18  (9.9%) 

3.4( 

PRTG 

1.43 

1.20 

4  (180%) 

1.3( 

13.63 

13.00 

17.60 

13.1( 

Residential  homes 

and  PMRs 

5.40 

? 

4.50  (20% 

4.9( 

on 

£3.6m) 

Total  (b) 

19.03 

22.10 

18.C 

Core  +  non-core 

services  (a-Hb) 

556.7 

624.82 

550.5C 

Discount  (deduction) 

April  1989  survey 
yield 

Current  scale  yield 
Increase 

Equivalent  to  £37.1m  on  NIC 
forecast 


Fee  scales 

Current  DoH  exploration 
9.88%        134  141.9 
8.3%        61.5  65.1 
1.58%        68  72 
+  7.1  per  cent  on  all  non-core 
services 


The  status  of  the  latest 
Department  "exploration"  (an 
informal,  without  prejudice 
proposal)  is  set  out  above.  Last 
year's  payments  plus  the  £39m 
lump  sum  of  deferred  back  pay 
amounts  to  £537. 67m.  With  a  9.9 
per  cent  increment  for  operating 
costs  and  a  2  per  cent  increase  in 
prescription  volume  forecast, 
PSNC's  claim  for  core  services 
amounts  to  £602. 72m. 

There  is  an  estimated 
£11. 57m  shortfall  in  the  amount 
paid  to  contractors  this  year, 
which  is  included  to  take  the 
Department's  base  figure  up  to 
last  year's  negotiated  outturn  of 
£498. 67m.  The  Department  has 
conceded  £1.33m  to  round  its 
base  figure  up  to  £500m  (but  this 
does  not  include  the  £39m  lump 
sum  payment).  The  Department 
has  then  allowed  an  across-the- 
board  increase  of  £32 .  5m  (6 . 5  per 
cent)  to  cover  increased  operating 
costs  and  the  forecast  rise  in  script 


1 


numbers,  to  give  a  sum  ol 
£532. 5m. 

Among  the  non-core  services! 
the  uptake  of  rota  fees  and  the  j 
preregistration  training  grant 
(PRTG)  has  been  lower  than 
estimated.  The  uptake  of  funding 
for  PMRs  and  residential  homes  is 
still  unclear.  PSNC's  claim  fori 
urgent  fees  is  at  50  per  cent  higher 
than  the  current  figure  as  these  i 
services  are  felt  to  be 
undervalued.  The  180  per  cent 
increase  claimed  for  the  PRTG  is 
because  PSNC  believes  the 
Department  should  make  a 
greater  contribution  to  pharmacy 
training. 

The  Department  offer  for  non-i 
core  services  is  given  in  the  right 
hand  column,  and  amounts  to 
£  1 8m ,  compared  to  PSNC '  s  claim 
of  £22 . 1  m .  If  the  current  three  tier 
fee  scale  is  continued  there  will  be 
a  5.9  per  cent  increase  in  fees,  and 
a  7. 1  per  cent  increase  on  all  non- 
core  services. 
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Redefinition  of  'pharmaceutical 
services'  on  the  cards 


Secretary  of  State 
Kenneth  Clarke 


for  Health 


A  strong  hint  that  the 
Government  is  prepared  to  widen 
the  scope  of  "pharmaceutical 
services"  that  may  be 
remunerated  through  the  NHS 
has  been  given  by  Health 
Secretary,  Kenneth  Clarke. 

Speaking  at  the  PSNC  dinner 
at  the  Inn  on  the  Park,  London,  on 
Monday,  Mr  Clarke  explained  that 
Scottish  Conservative  MP  Bill 
Walker  had  tabled  an  amendment 
to  the  NHS  and  Community  Care 
Bill  which  would  make  the 
changes  PSNC  was  seeking,  but 
only  in  Scotland.  In  fact,  Mr 
Walker's  amendment  would 
change  the  NHS  (Scotland)  Act 
1978  so  pharmacists  could  provide 
"pharmaceutical  services  as  may 
be  defined  by  Regulation"  under 
the  NHS. 

"We  accept  the  principle  lying 
behind  Bill's  amendment,"  Mr 
Clarke  said .  ' '  And  if  we  are  going 
to  make  the  changes  we  will  make 
them  for  the  whole  UK . " 

Earlier,  PSNC  chairman  David 
Sharpe,  in  asking  for  a  wider 


definition  of  "pharmaceutical 
services",  said  the  current 
definition  severely  limits  the  DoH 
from  "taking  account  of  the 
valuable  work  pharmacists  do  in 
spheres  unconnected  with  the 
supply  of  medicines." 

Abolition  of  the  RDC  was,  said 
Mr  Clarke,  in  tune  with  all  the 
other  changes  to  the  family  health 
services.  "You  cannot  run  these 
services  on  the  basis  that  those  in 
the  locality  are  charged  with 
deciding  on  the  local  services,  but 
then  saying  they  are  not  capable  of 
making  a  decision  on  dispensing  in 
rural  areas,  or  that  the  RHAs  are 
not  competent  in  hearing 
appeals,"  he  said. 

Mr  Clarke  drew  attention  to 
the  new  allowances  for  residential 


home  services  and  patient 
medication  records.  He  is  also  a 
supporter  of  the  pharmacy 
healthcare  scheme,  and  he 
seemed  to  be  putting  some  store 
behind  the  prf)posed  working 
party  on  the  developing  role.  "I 
hope  we  can  get  to  work  on 
further  ways  of  developing  the 
role  of  the  pharmacist  in  the  NHS, 
and  no  doubt  how  these  future 
roles  can  be  properly 
remunerated.  (David  Sharpe  later 
told  C&D  that  he  hoped  the 
working  party  would  have  come  to 
its  conclusions  in  time  for  the  start 
of  next  year's  negotiations.) 
■  On  Wednesday,  newspapers 
in  Scotland  reported  Scottish 
Health  Minister  Michael 
Forsyth's  support  for  "plans  to 


Key  points 


■  Preserving  the  Rural 
Dispensing  Committee  does  not 
fit  in  with  the  Government's  aim 
of  giving  decisions  about  local 
services  to  people  in  the  locality 

■  The  Government  accepts  the 
principle  that  the  definition  of 
"pharmaceutical  services"  in 
the  NHS  Act  needs  widening 

■  The  Government  does  not 
intend  to  let  the  cost  of  drugs  run 
ahead  of  inflation 

■  On  remuneration,  the 
Government  hopes  to  reach  a 
conclusion  that  paves  the  way 
for  future  services 


pay  chemists  for  more  services" . 
The  Glasgow  Herald  quotes  Mr 
Forsyth  as  putting  the  example 
"giving  advice  and  training  to 
people  being  discharged  from 
hospital  on  how  to  take  specialised 
medicine."  Mr  Walker's 
amendment  was  prompted  by  the 
PGC,  according  to  chairman 
Graeme  Millar. 


Sharpe  short  but  to  the  point 


PSNC  chairman  David  Sharpe 's 
speech  to  the  PSNC  dinner  on 
Monday  night  was  fairly  short,  but 
very  direct.  With  the  Secretary  of 
State  for  Health  Kenneth  Clarke  a 
captive  audience  on  his  right,  and 
with  well  over  100  MPs  and  Peers 
present,  Mr  Sharpe  left  out  the 
fine  detail  and  confined  himself  to 
several  subjects  of  immediate 
concern  to  contractors:  future 
roles,  remuneration  and  rural 
dispensing. 

The  objectives  of  the  current 
negotiations  are  motivation, 
recruitment  and  retention,  said 
Mr  Sharpe.  '  'Some  of  my  smaller 
pharmacist  contractor  friends 
believe  you  want  them  to  buy  their 
medicines  for  £1  and  sell  them  for 
90  pence.  That's  hardly 
motivation.  As  far  as  recruitment 


is  concerned,  over  the  last  three 
years,  applications  for  places  at 
schools  of  pharmacy  have  fallen  by 
29.3  per  cent,  so  the  future 
doesn't  look  too  promising. ' ' 

Turning  to  Mr  Clarke's  NHS 
and  Community  Care  Bill,  Mr 
Sharpe  said  he  would  like  to  see 
"pharmaceutical  services" 
redefined  in  the  Bill. 

Mr  Sharpe  attacked  the 
proposed  abolition  of  the  Rural 
Dispensing  Committee.  He  said  it 
took  six  years  for  the  Clothier 
Committee  to  reach  the 
compromise  implemented  by  Mr 
Clarke's  own  Government  in 
1983.  "We  believe  decisions  on 
rural  dispensing  should  be  taken  at 
a  national  level  and  not  locally 
where  emotions  can  run  high.  The 
RDC  should  surely  be  retained. ' ' 


'Didn't  they  invite  you,  luv?' 


Mr  Sharpe  said  that 
phamiacists  and  doctors  share  the 
conviction  that  patients'  welfare 
comes  first.  Pharmacists  may  give 
advice  resulting  in  the  sale  of  an 
OTC  medicine,  or  they  may  direct 
a  patient  to  a  doctor.  "Either  way 
the  pharmacist  is  providing  a 
valuable  service,  and  there  are 
currently  many  POMs  which 
could  quite  safely  be  sold  by  the 
pharmacist  over  the  counter. 

Mr  Sharpe  praised  Mr 
Clarke's  £250,000  investment  in 
the  pharmacy  healthcare  scheme. 
"It  would  be  even  more 
satisfactory  if  you  could  apply  the 
same  mathematics  to  our  current 
remuneration  negotiations,"  he 
added. 

Mr  Sharpe  said  PSNC's 
cholesterol  testing  trial  (see  also 
p267)  was  evidence  that 
pharmacists  wanted  to  move  on. 
"We  hope  to  be  taking  other  new 
initiatives  in  the  future,  but  these 
are  bound  to  be  limited  to  the 
extent  we  can  be  assured  that  the 
payment  for  them  will  meet  costs . 
Where  that  service  might  be  part 
of  the  NHS  that  implies 
recognition  by  the  Government. ' ' 

Mr  Sharpe  said  the  success  or 
otherwise  of  the  current 
remuneration  negotiations  would 
have  a  fundamental  effect  on  the 
quahty  of  service  and  business 
efficiency  of  community 
pharmacists,  because 
remuneration  is  no  longer  related 
to  the  costs  of  running  a 
pharmacy.  "It  seems  to  be  the 
intention  that  it  will  be  governed 
more  by  the  fierce  hand  of 
Treasury  spending  limits  than  by 
beanng  a  proper  relationship  to 
actual  costs.  It  is,  I  fear,  a  formula 
for  much  argument  and  dispute . ' ' 
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Paracetamol  debate 
continues 


The  public  will  not  respect 
medicines  for  the  potentially  lethal 
items  they  are  while  it  is  possible 
to  buy  painkilling  drugs  in 
supermarkets,  grocery  stores  and 
service  stations. 

This  is  the  view  expressed  by 
the  National  Pharmaceutical 
Association  in  the  statement 
issued  following  the  death  of 
30-year-old  Teresa  Butler  from 
paracetamol  overdosage  (C&D, 
last  week). 

The  NPA  renewed  its  call  for 
aspirin,  paracetamol  and  cold 
cures  to  be  available  for  sale  only 
in  pharmacies:  "Tragic  accidents 
like  the  death  of  Miss  Butler  show 
t^iat  it  is  often  not  enough  to  label 
a  medicine  with  its  ingredients  and 
dosage  instructions." 
■  Public  perception  of  dangerous 


Harris  health 


poll 


More  than  one  in  four  people  (28 
per  cent)  are  on  repeat 
prescriptions  according  to  a  Harris 
poll  published  in  the  Observer 
magazine  this  week. 

The  percentage  varies  around 
the  country  with  a  third  of 
Northerners  and  a  fifth  of 
Londoners  saying  they  were  on 
repeat  prescriptions.  Some  15  per 
cent  of  the  2,159  sample  said  they 
had  had  a  repeat  prescription  for 
the  last  three  years. 

When  asked  whether 
tranquillisers,  antidepressants  or 
sleeping  pills  were  taken,  77  per 
cent  said  they  did  not  take  any  at 
all,  12  per  cent  took  sleeping  pills, 
9  per  cent  were  on  tranquillisers 
and  7  per  cent  antidepressants. 
Those  living  in  the  northern  Home 
Counties  took  the  most 
tranquillisers. 

No  contaminated  L'Oreal  products  have 
been  found  on  shop  shehes  in 
Sussex  as  C&D  went  to  press 
despite  an  allegation  of  tampering 
by  the  Animal  Liberation  Front. 
L'Oreal  say  they  are  "appalled' 
that  anyone  should  contemplate 
such  irresponsible  action. 

The  Animal  Liberation  Front 
sent  samples  of  Studio  Line  fixing 
gel  and  Recital,  spiked  with 
'  'razor  sharp' '  slivers  of  metal  to 
the  Daily  Mirror.  The  Front  said 
they  had  left  spiked  L'Oreal 
beauty  treatments  in  shops 
throughout  Sussex  to  highlight  the 
company's  "continued  use  of 
animals  in  pointless 
experiments". 


medicinal  drugs  usually  centres  on 
products  only  available  on 
prescription,  says  a  report  in  The 
Guardian  (February  16). 

And  despite  the  fact  that  in 
1987  paracetamol  was  linked  to 
more  than  120  deaths  in  England 
and  Wales,  pharmacists  disagree 
that  there  should  be  a  change  in 
current  policy,  the  article 
continues. 

Mentioning  Pameton, 
Winthrop  Laboratories' 
Pharmacy  only  paracetamol  brand 
containing  the  antidote  DL- 
methionine  The  Guardian  says, 
that  there  is  no  longer  any  reason 
why  paracetamol  should  kill. 


Left  behind  in 
pay  talks? 

Moves  to  settle  long  standing  pay 
disputes  in  the  health  service 
could  soon  leave  hospital 
pharmacists  as  the  only  NHS 
workers  not  to  have  settled  a  pay 
rise  for  1989-90. 

Guild  of  Hospital  Pharmacists 
general  secretary  Dr  David  Bird 
told  C&D  that  speech  therapists 
seemed  likely  to  settle  for  9  per 
cent  over  18  months,  and  with  the 
ambulancemen  going  to  ACAS 
things  there  were  looking  more 
hopeful.  The  full  management  side 
of  Pharmaceutical  Whitley  Council 
will  be  meeting  eariy  next  week, 
and  Dr  Bird  hopes  to  have  a 
response  to  the  Staff  Side's 
revised  claim  shortly  afterwards. 


Homoeopathy 
safe? 

The  Government  has  sought  to 
allay  fears  that  complimentary 
medical  practitioners  may  be 
adversely  affected  when  the 
European  Market  is  established  in 
1992. 

Mr  Roger  Freeman,  the 
Health  Under  Secretary,  told  the 
Commons  on  Tuesday:  "Because 
all  the  professions  in 
complimentary  medicine  are  not 
registered  and  there  are  no 
statutory  qualifications  needed  to 
practice  there  will  be  no  impact  of 
1992  upon  them." 

Referring  to  homoeopathy  he 
said  because  the  medicines  were 
"natural"  there  should  be  no 
effect  upon  them  as  a  result  of  EC 
proposals  on  regulating  the 
introduction  of  medicines. 


BRIEFS 


The  Family  Practitioner  Services  Computer 
Unit  has  moved  to  Hexagon 
House,  Pynes  Hill,  Rydon  Lane, 
Exeter  EX2  5SW.  The  unit,  which 
has  moved  to  new  purpose  built 
£1. 75m  offices,  is  responsible  for 
developing  computer  systems  for 
FPC  in  such  areas  as  contractors 
payments  and  screening  recalls. 

Retail  report:  Chemists'  non- 
prescription business  and 
drugstores'  sales  rose  rapidly  in 
the  1980s  as  consumers' 
disposable  incomes  increased,  but 
growth  slowed  toward  the  end  of 
1989,  according  to  a  Corporate 
Intelligence  group  report. 
However,  for  1990  the  Retail 
Research  Report  forecasts  the 
first  single-figure  sales  increase 
since  1983.  Inflation  has  been  high 
in  this  sub  sector,  says  the  report. 


and  volume  increases  have  henct 
been  significantly  lower  than  tht 
rate  of  sales  growth  migh 
otherwise  suggest.  The  198! 
figure,  at  3.5  per  cent,  was  noi 
much  above  the  average  for  al 
retailing.  The  Corporate 
Intelligence  group  is  predicting 
sales  growth  at  around  8  per  cent 
suggest  a  turnover  of  some  £2.' 
billion  for  the  sub  sector.  |j 

An  academic  pharmacy  practice  unit  is  t(|i 
be  based  at  Whiston  Hospital 
Prescott  from  March  1 .  It  is  bein;;' 
financed  by  Mersey  Regional,  ani, 
St  Helens  of  Knowsley  Healtl 
Authorities,  the  School  of  Healtl 
Sciences      at  Liverpoo 
Polytechnic,     and  variou: 
pharmaceutical  companies.  It 
director  will  be  Dr  David  J 
Wolfson.  The  unit's  overall  ain 
will  be  to  enhance  the  delivery  o 
pharmaceutical  services  througl 
teaching  and  research. 

Sharps  holders;  Almost  £15m  ha  i 
been    allocated    to  healtl' 
authorities  in  1989-90  to  develo 
drug  services  in  the  light  of  HP 
infection.  "We  would  expect  tha 
money  from  this  allocation  coul 
be  used  to  provide  individuj 
sharps  containers  for  drug  user/ 
to  place  their  used  equipment  in 
and  also  the  provision  an( 
servicing  of  larger  sharp: 
containers  sited  in  pharmacies,' 
said  junior  Health  Minister  Johi 
Freeman  in  a  recent  Common . 
answer.  \ 

A  new  booklet  entitled  '  'Non-medicaJ' 
abbreviations  and  acronyms  in  am 
around  the  National  Healtl 
Service",  with  finance  and 
management  terms,  job  titles  anc 
NHS  and  healthcare  professiona 
organisations,  is  available  from  thti 
author:  Betty  Mather,  'M 
Ravendale  Road,  Sunbur\'-()n 
Thames,  Middlesex  TW16  6PJ.  a 
£1 . 50  (including  postage) . 


t  Pharmacist  has  ati  you  need  \o  keep  your  bab>  fit 


How  to  ring  for  an  appointment  with  your  Pharmacist.  It  takeS  yearS  tO  f  IgUfe  it  OUt. 


The  National  Pharmaceutical  Association 's  new-look  advertising  campaign  is  being  relaunched  by  the  Minister 
of  Health.  Mrs  Virginia  Bottomley.  at  the  London  Press  Centre  on  March  9.  The  six  black  and  white 
advoiisements  (three  of  which  arc  pictured  here)  will  appear  in  women 's  and  general  interest  magazines,  and 
national  newspapers  throughout  1990.  Two  have  already  been  displayed  as  posters  in  bus  shelters.  The  new 
campaign  not  only  reinforces  the  pharmacist's  position  as  a  source  of  advice  on  family  healthcare,  but  also 
highlights  his  professional  status  and  expertise  on  medicines   
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Proposed  Bill 
opens  way 
fbrPMR 

access 

Pharmacists  will  be  obliged  to  let 
heir  customers  see  manual 
)atient  medication  records  if  a 
Private  Member's  Bill,  due  to 
lave  its  second  reading  in  the 
-louse  of  Commons  on  Friday 
February  23),  becomes  law. 

The  Access  to  Health  Records 
3ill  was  introduced  by  Labour  MP 
or  Newcastle  North,  Doug 
Henderson.  Drafted  by  the 
Campaign  for  Freedom  of 
nformation  the  Bill,  if  made  law, 
,vould  give  the  public  statutory 
ights  to  see  health  records  kept 
ibout  them  in  manual  systems  by 
lealth  professionals,  including 
)harmacists,  doctors  and  nurses. 
4owever,  information  considered 
0  be  harmful  to  an  individual  could 
oe  witheld.  Access  to 
■omputerised  records  is  given 
inder  the  Data  Protection  Act. 

Mr  Henderson  is  confident 
here  will  be  sufficient 
'arliamentary  time  for  the  second 
eading  of  his  Bill  and  says  there  is 

lot  of  support  for  it  from 
irganisations  such  as  the  Royal 
'ollege  of  Nursing,  the  Law 
iQciety  and  the  Royal  College  of 
'lidwives,  and  some  300  GPs. 


PSNC  launch 
cholesterol 


leaflet 


'SNC  has  published  a  new  leaflet 
"Control  your  cholesterol"  — 
esigned  to  provide  health 
ducation  information  on  reducing 
lood  cholesterol  levels.  The 
uide  was  written  by  an 
idependent  dietician,  and  has 
■en  endorsed  by  The  British 
ietetic  Association. 

It  explains  what  cholesterol  is, 
3\v  it  relates  to  coronary  heart 
sease,  and  provides  suggestions 
a  low  fat  eating  plan,  and 
iproved  lifestyle. 

People  will  be  given  the  leaflet 
ter  having  a  blood  cholesterol 
'St.  PSNC  says  it  sees  this  as 
ipplementary  to  the  important 
■rbal  health  advice  given  by 
larmacists. 

Pharmacists  will  be  mailed  one 
ipy  of  the  leaflet.  Further  copies 
packs  of  100,  are  available  from 
5NC,  Crown  House,  47  Chase 
de,  Southgate,  N14  5BP,  with 
for  postage  and  packing. 


TOPICAL  piCTH) 


An  insidious 
killer? 


Paracetamol,  heavily 
promoted  as  the  safe 
alternative  to  aspirin,  is  now 
the  predominant  drug  in 
most  OTC  analgesics  and 
cold  remedies.  The  recent 
widely  reported  and  sad 
case  of  a  young  lady  from 
Liss  in  Hampshire  who  died 
of  kidney  and  liver  failure 
refutes  this  assertion.  Safe, 
yes,  when  taken  in  the 
correct  dosage,  but  not 
when  toxic  levels  are  built 
up  from  the  use  of  apparently  dissimilar 
products,  all  of  which  contain  paracetamol. 
In  this  case  signs  of  toxicity  mimicked  the 
flu  symptoms  being  treated  and 
paracetamol  was  medically  advised  thus 
compounding  the  disaster. 

Marketing  essentially  the  same  drug 
for  a  range  of  complaints  is  designed  to 
encourage  sales  to  an  unsuspecting  public, 
and  of  the  many  products  I  have  examined 
only  Night  and  Day  Nurse  include  a 
warning  about  the  toxicity  of  paracetamol 
when  taken  in  other  remedies. 
Manufacturers  at  times  seem  to  use 
deliberately  misleading  implications  in 
their  packaging  to  sustain  the  myth  of '  'a 
pill  for  every  ill",  and  this  approach  is 
morally  indefensible. 

As  pharmacists  we  are  also  not 
immune  to  criticism,  for  although  we  may 
religiously  label  dispensed  paracetamol 
products  with  a  maximum  dose  of  eight  in 
24  hours,  how  many  patients  do  we  warn 
against  taking  increased  doses  in  OTC 
medicines?  Paracetamol  can  be  very  safe 
but  it  can  also  be  a  dangerous  insidious 
killer.  Labelling  of  OTC  remedies  must  be 
made  clearer  with  a  prominent  mandatory 
warning  on  the  dangers  of  taking  other 
paracetamol  containing  products.  The 
Royal  Pharmaceutical  Society  should 
require  a  similar  supplementary  label  on  all 
dispensed  paracetamol  preparations,  and 
all  paracetamol  products  should  be 
restricted  to  "P"  sale  only. 


What  a  mug! 


The  everyday  products  of 
today  are  the  gems  of 
tomorrow's  museum  and 
none  can  be  more 
appropriate  than  the  recent 
celebratory  coffee  mugs 
distributed  by  The 
Mentholatum  Co.  I 
managed  to  obtain  two  of 
these  pottery  gems,  so  I  am 
able  to  put  one  to  its  proper 
use  while  preserving  the 
other  for  the  admiration  of 
future  generations. 

There  is  no  doubt  that 
caffeine  addiction  is  rife  in 
the  dispensaries  of  modern 
Britain  and  this  mug  must  be  the  ultimate 
in  containers,  dedicated  to  the  soothing  of 
frayed  pharmaceutical  nerves.  Its 
commodious  bulk  and  comforting  lines 
immediately  destined  it  for  use  by  the  boss 
only,  and  woe  betide  any  member  of  staff 
who  casts  covetous  glances  in  its 
direction.  I  have  but  one  problem  which 
mars  this  idyllic  experience  and  which  I 
have,  so  far,  been  unable  to  solve:  my 
coffee  now  loses  heat  twice  as  fast  as  it  did 
before. 


No  misquote 

My  congratulations  to  Mr  Cruickshank  of 
Aberdeenshire  who  has  at  last  overcome 
the  problem  of  misquotes  by  the  media. 
Derek  Jamieson  on  Radio  2  last  week 
suggested  that  advice  on  OTC  medicines 
should  be  directed  to  the  doctor.  Mr 
Cruickshank  quite  rightly  corrected  Mr 
Jamieson  and  suggested  that  the  rightful 
source  of  drug  information  is  the 
pharmacist.  If  such  a  suggestion  had  been 
phoned  the  resulting  misquotes  could 
have  been  disastrous,  but  Mr  Cruickshank 
faxed  his  criticism  and  to  his  credit  Mr 
Jamieson  read  the  total  text,  word  for 
word,  over  the  air.  Its  accuracy  was 
undisputed.  I  would  recommend  all 
comments  to  the  media  are  done  in  this 
way  and  then  there  can  be  no  excuse  for 
error! 
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Merrell  Dow  have  launched  a  new 
OTC  formulation  of  terfenadine 
for  hayfever. 

Seldane  contains  terfenadine 
120mg  in  each  tablet  and  the  dose 
is  one  tablet  daily. 

Seldane  comes  in  packs  of 
seven  tablets  (£3.39)  and  the 
range  of  merchandising  material 
includes  a  clear  display  with 
header  card,  shelf  tidies  and 
window  stickers.  A  special 
introductory  discount  of  £0.30  on 
the  normal  trade  price  of  £2 . 1 0  will 
be  on  offer  and  retailers  placing  a 
minimum  order  of  144  packs  will 
be  entitled  to  a  Swiss  watch. 

Merrell  say  more  than  £1 
million  will  be  spent  on 
advertising.  Distributors , 
Countercall  Ltd.  Tel:  021  356 
0478. 


New  look 

Nelsons  are  relaunching  two  of 
their  products  next  month,  in  new 
packaging. 

Teething  granules  will  be 
packed  in  bright  pink  cartons, 
available  in  a  display  outer  of  12. 
And  hayfever  tablets  will  come  in 
bright  yellow  containers  with 
pictorial  detailing,  say  Nelsons. 

Both  products  will  be 
supported  with  an  advertising 
campaign  in  magazines  such  as 
Cosmopolitan,  Woman's  Own, 
and  She.  An  introductory  offer  is 
available  offering  a  profit  on  return 
of45  per  cent,  say  A  Nelson  &  Co 
Ltd.  Tel:  01-946  8527. 


Calm  boost 

English  Grains  are  backing  their 
herbal  tranquilliser  Natracalm 
with  a  £750,000  advertising 
campaign. 

Running  in  women's 
magazines,  national  newspapers, 
and  on  outdoor  and  Underground 
posters,  the  campaign  features 
the  line  "I  don't  take 
tranquillisers,  I  take  Natracalm". 
English  Grains  Healthcare  Ltd. 
Tel:  0283  221616. 


PLASTERS 

ALLOWS  YOUR  SKIN  TO  BREATHE  - 
HELPS  YOUR  WOUND  TO  HEAL 


PLASTER  STRIP 

ALLOWS  YOUR  SKIN  TO  BREATHE  - 
HELPS  YOUR  WOUND  TO  HEAL 


3M  Dress-it  in  plasters 


3M  Health  Care  are  introducing  a 
new  range  of  plasters  designed  for 
people  with  sensitive  skin. 

Micropore  Dress-it  plasters 
are  said  to  be  soft  and  flexible, 
helping  skin  to  breathe  and  are 
almost  painless  to  remove,  leaving 
no  sticky  residue. 

The  first  aid  plasters  come  in 
three  packs:  single  size  — 
standard  (19  by  78mm  £0.99); 
assorted  pack  of  30  plasters  (30 


£1.45)  or  continuous  Im  strip 
(£1.55).  Special  introductory 
packs  will  be  available  until  May 
for  retailers  featuring  10  standard 
packs,  six  assorted  packs  and  six 
packs  of  plasterstrip  (£18.70 
trade),  in  a  display  unit. 

National  Press  advertising  and 
point  of  sale  material  are  planned 
to  support  the  launch  say  3M 
Health  Care  Ltd.  Tel:  0509 
611611. 


AAH  add  to  health  book 


AAH  Pharmaceuticals  have 
introduced  new  products  to  two 
sections  of  their  Healthcare  Book. 

The  Thackray  range  of 
Aquadry  leg  bags  and  catheter 
drainage  bags  enters  the 
incontinence  products  section. 
The  dressings  and  first  aid  section 
has  been  updated  to  include  the 


Regent  surgical  gloves  selection 
—  non-sterile  Medi  gloves,  sterile 
disposable  surgeons  gloves  and 
sterile  Biogel  surgeons  gloves. 

These  details  will  be  included 
in  the  next  quarteriy  update  issued 
to  all  Healthcare  customers,  say 
AAH  Pharmaceuticals  Ltd.  Tel: 
0928  717070. 


Efamol  in  sponsorship  deal 


Britannia  Health  Products'  Efamol 
brand  have  an  exclusive  13  week 
sponsorship  deal  to  trail  the 
Medicine  Programme  broadcast 
every  Saturday  in  the  London  area 
onLBC. 

The  package  includes  three 
commercials  during  the 
programme,  six  trailers  during  the 
week  and  10  further  commercials 
at  peak  listening  periods  during 
the  week.  The  run  starts  on 
February  27. 

There  are  also  plans  to 


advertise  the  product  on 
television  in  the  TVS  area  during 
May  and  September.  If  the 
campaigns  prove  successful  there 
is  prospect  of  the  ads  being  rolled 
out  in  other  areas.  The  proposed 
spend  is  put  at  £500,000. 

Vitabrit,  Britannia's  other 
main  supplement  line,  is  currently 
featuring  in  a  Press  campaign  in 
the  national  dailies  and  Sunday 
papers  running  through  to  the  last 
week  in  March.  Britannia  Health 
Products  Ltd.  Tel:  0737  773741. 


Reflections 
Monthly 
Relief 

A  new  vitamin  and  minera 
supplement  claimed  to  help  in  th( 
alleviation  of  symptoms  o 
premenstrual  syndrome  has  beei 
launched  by  Reflections  (Europe 
Ltd. 

Monthly  Relief  is  presented  a; 
a  ten  day  supply  of  sachets  eacl 
containing  two  vitamin  B  comple: 
capsules,  two  evening  primrost 
oil  500mg  capsules,  one  vitamin  (i 
600mg  capsule  and  a  capsuk 
containing  cloves,  cornsilk 
plaintain,  yellow  dock,  and  othe: 
herbs. 

A  month's  supply  costs  £4.9i 
and  is  presented  in  a  display  bo5 
holding  six  packs  (£17.44  trade)l 
Advertisements  are  planned  foj 
daily  newspapers  in  March  and 
April  and  women's  magazine;' 
later  in  the  year.  Distributors' 
Nestle  Health  Care.  Tel:  01-68t 
3333. 


New  look  for 


Hedex 


Sterling  Health  have  introduced 
new  graphics  for  their  analgesic 
Hedex. 

Packs  feature  a  brighter,, 
bolder  Hedex  logo  in  yellow  andi 
incorporate  the  statement  "fast 
on  your  headache". 

A  varnish  finish  has  been  used 
to  improve  the  feel  of  the  packs 
and  the  company  logo  has  been 
repositioned  in  line  with  the  rest  of 
the  OTC  range,  say  Sterling 
Health. 

Packs  of  Hedex  Caplets  bear 
an  illustration  of  two  of  the 
specially  shaped  tablets  and  all 
packs  feature  prominently  the 
paracetamol  content  and  a 
statement  that  the  product  is 
gentle  on  the  stomach. 

Patient  information  detailing 
dosages  and  instructions  has  been 
made  easier  to  read.  New  packs 
will  be  available  to  the  trade  from 
March.  Sterling  Health.  Tel:  0483 
65599. 
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Display  for  Profit 


Do  You? 

Profitable  advice  from  Sterling  Health 


PLANOGRAM 
GROUP 


CONTROL 
GROUP 


IN  A  UNIQUE,  carefully 
regulated  test  Sterling  Health 
have  proved  that  it  is  possible  to 
increase  cash  sales  by  optimum 
merchandising  of  pharmacy 
shelves. 

Sales  out  of  1 8  shops  were 
monitored  for  a  total  of  5 
months  to  assess  the  impact  of 
correct  merchandising  for  OTC 
medicines. 

Cash  sales  were  found  to  be 
10.4%  higher  than  expected 
versus  the  control  group. 

Sterling  Health  have  compiled 
their  merchandising  advice  for 
the  pharmacist  in  a  practical, 
easy  to  follow  booklet  entitled  - 
appropriately  - 
'Display  for  Profit'. 


For  your  own  copy  of 
'Display  for  Profit'  please 
contact  your  Sterling 
Health  representative  or: 

Alison  Plant, 

Trade  Planning  Manager, 
Sterling  Health, 
1  Onslow  Street, 
Guildford,  GUI  4YS 


^Sterling  Q  Health^ 


COUNTERPOINTS 


MJ  to  help 

Antarctica 
with  appeal 

Montagne  Jeunesse  have 
launched  a  major  new  campaign 
for  1990  in  an  attempt  to  raise 
awareness  and  funds  for  the 
protection  and  conservation  of 
Antarctica. 

The  Montagne  Jeunesse  1990 
Antarctica  Campaign  will  run 
throughout  the  year,  compnsing 
special  promotions,  including  new 
gift  sets,  and  a  paperback  book.  A 
record  is  also  planned  for  next 
year. 

With  immediate  effect, 
Montagne  Jeunesse  will  run  a 
purchase  point  promotion 
donating  £1  to  the  Antarctica 
Appeal  for  every  £10  spent  by  the 
consumer.  Promotion  leaflets  will 
ask  consumers  to  send  their 
receipts  to  Montagne  Jeunesse  so 
that  the  £1  donation  can  be  made. 

An  appeal  leaflet  has  been 
printed  for  retailers  to  display  in 
the  Montagne  Jeunesse 
merchandiser  explaining  Antarctic 
issues,  and  how  customers  can 
help.  There  is  a  direct  donation 
form  on  the  leaflet. 

A  regular  Antarctic  newsletter 
will  also  be  published,  containing 
news,  features  and  pictures  on  the 
key  Antarctic  issues.  The 
newsletter  will  be  sent  to  the 
media  and  Montagne  Jeunesse 
retailers  as  an  up-date  on  the 
campaign. 

A  new  Christmas  gift  set 
programme  has  also  been 
launched  by  the  company  with 
eleven  new  gift  sets  containing  a 
selection  of  cruelty-free  body  care 
products,  and  soft  toys.  They  are 
priced  between  £1 .99  and  £9.99. 
There  is  also  a  de-luxe  set  at 
£24.99. 

Among  the  new  ideas  in  the 
Montagne  Jeunesse  gift  set  range 
is  a  bathroom  set  for  £9.99, 
compnsing  a  ylang  ylang  shower 
gel  (250ml),  passion  fruit  bath  oil 
(125ml),  bath  seeds,  jojoba 
glycerine  soap  (lOOg)  and  a  loofah, 
all  packaged  in  a  practical  beauty 
bag.  Proceeds  from  the  sale  of  the 
gift  sets  will  be  donated  to  The 
Antarctica  Appeal. 

This  Autumn,  Montagne 
Jeunesse  will  be  launching  a 
paperback  book  of  celebrity 
quotes  on  Antarctica.  Proceeds 
from  the  sale  of  the  books  will  go 
to  the  appeal.  Addis  Ltd.  Tel:  0992 
584221. 

Boohef  Nutntion  are  running  a  special 
promotion  on  Potter's  traditional 
catarrh  pastilles  for  four  weeks. 
The  new  look  pack  is  offered  at  a 
rate  of  14  for  the  price  of  12  and 
comes  in  a  new  display  outer. 
Booker  Nutritional  Products  Ltd. 
Tel:  0932  336366. 


Chattem  have  added  a  liquid 
foundation  to  their  Corn  Silk 
range. 

The  foundation  is  said  to 
minimise  pores  and  conceal  minor 
imperfections  giving  an  even  skin 
tone. 

Dermatologically  tested  and 
not  tested  on  animals,  the 
foundation  comes  in  a  30ml  tube 
(£3.95). 

Corn  Silk  liquid  foundation  and 

Boots  launch 
two  for  face 

Boots  have  launched  two  new 
products  in  the  2000  range. 

2000  seven-day  revitalising 
treatment  has  been  developed  to 
supplement  the  natural  sebum 
levels  in  the  skin  says  the 
company.  It  comprises  three 
phials,  each  providing  a  seven  day 
treatment  (£12.95). 

The  company  has  also 
launched  a  treatment  facial  wash 
(£7.95)  said  to  clarify,  refresh  and 
brighten  the  skin,  without 
stripping  away  its  natural  oils. 
Boots  Company  Pic.  Tel:  0602 
506111. 

Arden  launch 
remover 

Elizabeth  Arden  have  introduced 
an  eye  makeup  remover  that  is 
described  as  a  treatment  product 
for  eyes. 

The  remover  (£6.95)  is 
available  in  two  formulations,  a 


the  rest  of  the  range  will  be 
supported  by  a  £250,000 
advertising  campaign  running 
from  March  which  will  include  a 
continuation  of  the 
advertisements  on  London's 
underground  trains. 

New  display  material, 
including  merchandisers  and  shelf 
edging,  has  been  developed  to 
support  the  range.  Chattem  (UK) 
Ltd.  Tel:  0256  844144. 


clear  liquid  gel  for  traditional  eye 
makeup  and  an  aqua  tinted,  oil 
based  lotion  for  waterproof  eye 
makeup. 

Both  versions  are  designed  to 
condition  the  lashes  and  remove 
makeup  without  stripping  the  eye 
area  of  moisture,  says  the 
company. 

The  products  are 
dermatologist,  clinically,  allergy 
and  opthalmologist  tested  and  are 
fragrance  free.  Elizabeth  Arden 
Ltd.  Tel:  01-784  4000. 


Cachet's  gift 

Parfums  International  are 
supporting  their  fragrance  Cachet 
with  a  Mother's  Day  promotion. 

Consumers  purchasing  the 
Cachet  spray  (£7.50)  will  receive 
a  heart  shaped  trinket  box  free. 

The  Mother's  Day  duo  is 
packaged  in  a  windowed  carton 
and  is  available  from  this  week, 
while  stocks  last.  Parfums 
biternatioml  Ltd.  Tel:  01-961 
8500. 

Spontex  are  offering  consumers  a 
free  Badedas  bath  gelee  with 
every  purchase  of  Calypso  body 
or  baby  sponges.  Spontex  Ltd. 
Tel:  0792  475544. 


New  shades 
from  Almay 

Almay  have  added  two  nc 
shades  to  each  of  their  existin 
foundation  ranges  for  Spring. 

The  new  colours  are  said  t 
emphasise  a  more  natural  fac 
base  as  the  primary  make-u 
statement  for  the  coming  decadf 

The  new  colours  include  fres 
cameo  beige,  fresh  warm  beige 
soft  cameo  beige,  soft  carame 
natural  creme  and  almond  cremf 

The  launch  will  be  supporte 
with  a  women's  Press  campaig 
and  regional  posters.  A  displa 
unit  with  headercard  and  tester 
will  also  be  supplied  say  Nichola 
Laboratories  Ltd  Cosmetic 
Division.  Tel:  0753  23971. 


Big  World 

Maurice  Douek  have  introduce 
Little  Big  World,  a  discovery  sizi 
of  the  Benetton  masculini 
fragrance.  ' 

Available  from  April,  it  come 
in  a  15ml  eau  de  toilette  sprai 
(£5.50).  Maunce  Douek  Ltd.  Tei 
01-3281036. 

Wisdom  add 
Flintstones  td 
brush  range 

Wisdom,  have  extended  the: 
character  toothbrush  collectKi 
aimed  at  children,  by  introducm, 
a  new  range  featuring  thi 
Flintstones. 

The  brushes  are  available  r 
four  characters  —  Fred,  Wilni 
and  Pebbles,  Dino  and  Barney 
portrayed  in  full  colour  on  tin 
brush  handle. 

The  angle  head  toothbrushe 

—  described  as  the  first  characte 
angle-head  product  on  the  marke 

—  allow  easy  access  to  all  areas  oi 
the  mouth,  say  Wisdom,  ami 
come  in  four  dozen  display  packii 
and  one  dozen  display  outers 
Addis  Ltd.  Tel:  0992  584221 .  ' 
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Creightons  Harvest 


New  look 
for  Mavala 

Mavala  have  introduced  a  new 
corporate  identity  for  their  entire 
hand  and  naiicare  range  (C&D 
Februarys,  pl62). 

The  new  livery  is 
predominantly  white  with 
embossed,  diagonal  lines  across 
each  box  with  a  grey  Mavala  logo 
and  the  gold  Mavala  hand. 

The  new  packaging  is  said  to 
provide  the  range  with  a  clean, 
simple  and  clinical  image  and  the 
company  hopes  that  the  entire 
range  will  sport  the  new  look  by 
1991. 

The  colour  coding  system  that 
enables  customers  to  identify 
treatment  products  has  been 
preserved  but  revised  into  a  more 
modem  and  simplified  format,  say 
Mavala . 

The  new-look  range  will  be 
advertised  in  the  March  issues  of 
women's  magazines  including: 
Company,  Wedding  and  Home, 
Options.  Vogue,  New  Woman  and 
Cosmopolitan  with  an  annual 
spend  totalling  £300,000. 
I  Mavala  also  opened  their  new 
Manicure  School  in  Sevenoaks, 
\ent,  this  week,  offering  a  series 
)f  two  week,  one  week  and 
ntroductory  courses  in  manicure 
echniques.  There  are  also  one 
lay  product  knowledge  courses 
or  retailers  and  assistants. 
Mavala  Laboratories  Ltd.  Tel: 
)732  459412. 


Dep  add  two 

)ep  (UK)  have  updated  their 
ilrasmic  wet  shaving  range  with 
lew  livery  which  will  be  unveiled 
it  Cosmoprof  this  April. 

The  new  look  is  said  to  be 
nore  modern  and  eye  catching, 
iringing  the  range  into  the  '90s. 

The  company  has  also  added  a 
lew  product  to  the  Cuticura  range 
-  Cuticura  dry  skin  emulsion, 
"he  product  is  described  as  richer 
han  a  lotion  and  lighter  than  a 
ream  and  is  suitable  for  use  on 
he  face,  hands  or  body. 

Further  details  on  both 
roducts  will  be  revealed  at 
-osmoprof,  say  Dep  (UK)  Ltd. 
^el:  0753  820743. 


uracell  are  promoting  their 
lultipacks  of  battenes  this  Spring 
'ith  a  money-back  consumer 
ffer.  Consumers  purchasing 
lulti-packs  of  1300s,  1400s, 
500s  and  2400s  can  return  an  on- 
ack  coupon  for  a  £0.50  refund, 
"his  is  limited  to  one  refund  per 
ousehold.  The  special  offer 
lulti-packs  are  available  from 
lid-March  and  are  redeemable 
ntiljune  next  year,  say  Duracell 
'JK)Ltd.  Tel:  0293517527. 


Ocean  Harvest  is  the  new  skin  and 
bath  care  range  from  Creightons, 
based  on  seaweed  and  other 
ocean  vegetation  extracts. 

The  range  has  been  developed 
without  animal  testing,  and  will  be 
launched  to  the  trade  at  the 
forthcoming  Cosmoprof  '90 
exhibition  in  April. 

It  comprises:  after-bath 
moisture  lotion  (250ml  £3.45) 
which  contains  a  combination  of 
seaweed  extract  and  avocado  oil; 
creme  foam  bath  (250ml  £2.95) 

Shades  from 
Arden 

Elizabeth  Arden  are  promoting 
their  Sun  Science  suncare 
collection  with  a  sunglasses  offer 
for  consumers. 

Consumers  purchasing  two  or 
more  products  from  the  collection 
(excluding  the  spot  protection 
sunblock  7ml)  will  receive  a  pair  of 
yellow  shades  in  a  vinyl  stripped 
wallet.  The  offer  will  start  on  April 
30  for  two  weeks.  Elizabeth  Arden 
Ltd.  Tel:  01-784  4000. 


Roc  launch 
Lipstick 

A  treatment  hpstick  combining 
colour  and  protection  has  been 
launched  by  Roc  Laboratories. 

Available  in  10  shades,  the 
lipstick  contains  vitamin  E,  lecithin 
and  a  UV  screen  to  protect  lips 
from  all ' ' harsh  external  factors ' ' . 

The  lipstick  is  packaged  in  a 
white  and  silver  swivel  case  and 
retails  at  £5.25.  It  will  be  sold  to 
the  trade  next  month. 

Merchandising  material 
includes  a  showcard  for  the  tester 
stand  and  an  information  sheet. 
Roe  Laboratories  UK  Ltd.  Tel: 
01-8239223. 


containing  lavender  extract  and 
panthenol;  hair  and  body  shampoo 
(250ml  £2.49)  which  is  said  to 
deep  cleanse  as  well  as  maintain 
hair  condition  with  the  help  of  kelp 
and  watermint  extract;  hair 
conditioner  (250ml  £2.95)  which  is 
described  as  the  perfect 
complement  to  the  hair  shampoo 
with  vitamin  E  and  seaweed 
extract. 

Also  included  in  the  new  range 
are  a  deodorant  (60mi  £1 .75)  with 
aloe  vera  and  seaweed  extract  and 
talc  (lOOg  £2.49)  which  is  said  to 
I  leave  the  body  "smooth  and 
fragrant".  Creightons  Naturally 
pic.  Tel:  0903  745611. 


P^ars  1990 

A  &  F  Pears  have  announced  the 
launch  of  their  1990  promotional 
campaign,  in  support  of  the  33rd 
Miss  Pears  competition,  with  a 
total  support  package  of 
£250,000. 

Advertisements  have  been 
placed  in  a  range  of  women's 
magazines,  including  Woman, 
Woman 's  Own  and  Pnma,  as  well 
as  newspaper  supplements  such 
as  the  Sunday  Mirror  Sunday 
Express  magazines. 

As  a  recent  innovation,  entry 
forms  for  the  competition  are  also 
included  in  these  advertisements, 
say  Elida  Gibbs  Ltd.  Tel:  01-486 
1200. 


More  Mum 

Bristol-Myers  are  supporting  the 
Mum  anti-perspirant  deodorant 
range  with  an  extra  value 
promotion  to  be  launched  in  April. 

The  "25  per  cent  extra  free" 
promotion  offers  consumers  a 
57ml  roll  on  for  the  price  of  45ml 
(£0.79) ,  available  on  all  fragrances 
of  both  quick-dry  and  regular. 

A  national  television  campaign 
for  the  Mum  brand  is  scheduled  to 
run  from  March  to  October. 
Bnstol-Mvers  Co  Ltd.  Tel:  0895 
639911. 


w/m/mm/M////// 
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salmon  pure 

.^^^      fish  I  oil  capsuled 


A  major  health  food  publication  advertising  and  editorial 
campaign  has  been  launched  to  promote  the  latest 
superior  fish  oil  product  —  Salmon  Pure. 

Four  capsules  taken  as  part  of  regular  daily  diet  is 
equivalent  to  eating  half  a  pound  of  fresh  salmon. 

Salmon  Pure  fish  oil  has  the  richest  source  of  Omega-3,  a 
combination  of  acids  credited  with  giving  fish  oil  its 
amazing  properties. 


International  Distrlbutors:- 
Health  Laboratories  Ltd 
Bayford  Industrial  Centre 
London  E8  3SE. 

Tel:  01-985  8211;  Fax:  01-985  2953 


UK  Distributors:- 

Ever  Ready  Consumer  Products  Ltd 
116-118  Brent  St.  Kendon 
London  NW4  2DT 

Tel:  01-202  2029:  Fax:  01-203  9083 
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Fbodprobe 
tests  the 
temperature 

Morphy  Richards  are  shortly 
introducing  a  foodprobe  (£12.99) 
designed  to  indicate  when  food 
has  reached  a  safe  temperature 
when  cooi<ed  or  re-heated. 

The  company  claims  that  it  will 
help  reduce  food  poisoning 
outbreaks  in  the  home. 

A  light  indicates  whether  or 
not  food  is  properly  heated, 
thawed  or  cooked  and  a  battery 
check  light  ensures  that  a  low 
battery  is  not  confused  with  an 
actual  reading,  say  Morphy 
Richards  Ltd.  Tel:  0709  585525. 

Dylon  offer 

Dylon  International  are  promoting 
their  Getaway  travel  wash  with  a 
consumer  offer  for  early  Summer. 

The  company  will  be  offering 
25  per  cent  extra  tubes  (125ml  for 
the  price  of  100ml)  while  stocks 
last  (£1.09).  Trade  outers  of  a 
dozen  are  available  at  £7.68. 
Dylon  International  Ltd.  Tel:  01 
650  480 L 


COUNTERPOINTS 


Sugaiireegum 


>1 


AO  pveces 


Wrigley  go  sugar-free 


The  Wrigley  Company  have 
launched  a  sugar-free  gum  in  the 
form  of  a  pellet. 

Wrigley's  Extra  is  sweetened 
with  xylitol,  sorbitol  and 
aspartame  and  is  flavoured 
peppermint.  The  gum  comes  in 
packs  of  10  pellets  (£0.18). 

Instore  tests  have  shown  that 
total  Wrigley  chewing  gum  sales 


have  increased  by  24  per  cent  in 
outlets  where  the  sugar-free 
variant  is  also  stocked,  say 
Wrigley. 

Free  display  units  are  available 
and  advice  can  be  obtained  from 
the  company's  merchandising 
service.  Some  £5. 5m  will  be  spent 
on  advertising  for  the  brand. 
Wngley  Co.  Tel:  0752  701107. 


Beauty  Internationals'  relaunched 
Henara  range  (Counterpoints, 

last  week)  is  being  supported  with 
a  £3. 5m  TV  spend.  Beauty 
International  Fragrances  Ltd.  Tel: 
0491 33333. 

Siopel  and  Cetavlex  cream  have  been 
transferred      from  Care 
Laboratories  to  ICI  Pharma- 
ceuticals. Tel:  0625  582828. 
Kwal  garlic  tablets  are  to  be 


distributed  in  Northern  Ireland  by 
Johnson  Brothers  (Belfast)  Ltd, 
137  Hillsborough  Old  Road, 
Lisburn,  N.  Ireland  BT27 5QR. 
Tel:  0846679121. 
Torbet  Laboratories  will  be  marketing 
Medicoal  charcoal  granules  in  the 
UK  in  April,  after  reaching 
agreement  with  Pharmacia. 
Torbet  Laboratories  Ltd.  Tel:  0622 
762269. 


Nappy  sales 
set  to  soar 

The  number  of  disposable  i]appies 
likely  to  be  sold  in  the  UK  this  year 
will  reach  2,842  million,  predicts 
the  Disposable  Nappy 
Association. 

This  represents  an  increase  of 
207m  over  1989  and  an  11  per 
cent  rise  in  market  value  to 
£371  m.  Pharmacies  account  for 
40  per  cent  of  the  market  and 
grocers  for  48  per  cent. 

Consumer  use  still  lags  behind 
other  European  countries.  Last 
year,  77  per  cent  of  nappy 
changes  in  the  UK  werei 
disposables  compared  with  100 
per  cent  in  Sweden,  98  per  cent  in 
France  and  86  per  cent  in 
Germany.  On  average,  a  baby  has , 
its  nappy  changed  2 ,000  in  its  first 
year,  according  to  the  DNA  which 
is  a  voluntary  body  comprising 
seven  manufacturers.  | 

Crookes  Healthcare  have  producec 
a  notelet  pad  for  GPs  to  prescribe 
OTCs  for  patients,  with  the 
message:  "It  may  be  cheapei 
to  buy  this  from  your  chemist". 
The  cover  has  indications  anc 
contra-indications  for  Hc45. 
Crookes  Healthcare  Ltd.  Tel:  0602 
507431. 


Tradition  A 


Catarrh  Pa 


mm 


A  MORE 
PROFITABLE 
PACKAGE 

Special  introductory  offer 
for  tlie  new  look  pack 
1 4  for  the  price  of  1 2 

Promotional  stock  available  in 
High  Impact  Display  Outer. 

The  new  Pack: 

•  Gives  greater  shelf  presence. 

•  Reflects  the  brands  75  year  heritage. 

This  exciting  promotion  is  available  from: 

AAH  and  Unichem  on  March  promotion  and 
all  good  Chemist  Wholesalers  or  ask  your 
Booker  nutritional  Products  representative. 
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DE  SOLV  IT  removes  stains.  Safely.  It  contains  no  harmful  solvents  and  Is  the 
non-hazardous  solution  for  stain  removal. 


MkM!¥Yt^iW^^  J-  Manger  &  Son  Ltd.,  Mansfield  House,  Wollaston  Road,  Irchester,  Northants.  NN9  7DQ 
lilMwJ^SiJUl^  Telephone:  (0933)  410123  Telex:  31515  Fax:(0933)410127 


Sole  manufacturers  for  UK  and  Europe 


NEWWYETH 

GdfUled 

TEMAZEPAM 
CAPSULES 


THE  SAME 
BUT  DIFFERENT 

Gel-filled  to  reduce  the  risk  of 
intravenous  drug  abuse 

Bio-equivolent  to  the  liquid- 
filled  temazepam  capsules 
which  they  replace 

In  lOmg  and  20mg  strengths 

gel-filled  capsules  are 
marked  'WIO'  and  'W20'  to 
distinguish  them  from  liquid- 
filled  capsules.  Packs  are 
clearly  labelled  'gel-filled 
capsules' 

DISPENSE  WYETH 


Now  available  as  abuse  resistant  tablets  or 
gel-filled  capsules 


TEMAZEPAM  GEL-FgLLID  CAPSULES 
Prescribing  Information 

Presentotion:  Temozepom  !Omg  ond  ?Omg  m  gel  lilled  opoque,  yellow  soft 
qelolin  copsules.  Indications:  Shorl  term  Ireolmenl  of  msomnio  (up  to  Four  weeks) 
Dosage: Adulls  10-30mg,Holfonhourbeforereliring  Inollcoses'helowesteffective 
dose  should  be  used  and  treotmen'  should  be  mtermitlenl  il  possible  The  dose  moy 
be  mceosed  to  40  or  60mg,  m  patients  who  do  not  respond  to  the  lower  dose  becouse 
of  severe  or  persistent  insomnio.  Treatment  should  be  withdrown  groduolly.  Elderly 
Elderly  patients  or  those  suHenng  from  cerebrol  voscular  chonges  such  os 
orleriosclerosis  ore  likely  to  respond  to  smoller  doses,  possibly  half  the  normal  odull 
dose  Children;  Not  recommended.  Contro-lndications:  Sensitivity  to 
benzodiozepines,  ocute  pulmonary  insufficiency  Not  to  be  used  during  pregnancy 
rjnd  lodolion  unless  clinically  lusfihoble  PrwoutiOns:  ConcomitanI  oominisfrotion 
witholcoholorCNSdepressantsmoyoccentuoteeffects  Prolonged  or  excessive  use 
may  leodtodependence  and  wilhdrawolsymploms  on  cessation  of  theropy,  Potients 
should  becoulionedogoinstdrivingoropefotingmochineryuntiiitisestablishedthot 
they  do  not  become  drowsy  or  dizzy.  Rarely  omnesia,  parodo;<icol  oqgressive 
reactions,  depression  ond  suicidal  tendencies  hove  been  reporled.  Psycriologicol 
ad|ustment  to  los'.  or  bereovement  moy  be  inhibited  Side*eTfe<ts:  Drowsiness  or 
dizziness  on  wahng  is  rare  Mornmg  headaches,  ti  onsieni  roshes  ond  gostro-mtestmal 
disturbanceshoveoccasionally  been  reported  legal  Category:  POM,  CO  [SCH 
4)  Packs  and  basic  NHS  cost:  lOmg  ■  500  fi?  06  20mg  ■  25C  ■  m  52 
Product  License  Numbers:  lOmg 
PLOOll/0106,  ?Omg  PLOOII/0107 
Further  informotion  is  ovoiloble  on 
request  Wyeth  Ljborolones,  Toplow, 
Moidenheod,  Berks  SL60PH 
*  trademark 


GENERICS 


COUNTERPOINTS 


Self-selection 
glasses  — 
sales  peak 

The  self-selection  reading  glasses 
market  is  doing  even  better  than 
expected,  according  to 
manufacturers. 

In  April  it  will  be  a  year  since 
reading  glasses  became  available 
for  OTC  sale  without  prescription 
and  sales  so  far  have  been 
'  'beyond  our  expectations ' ' ,  says 
Magnivision's  managing  director 
Graham  Webster.  At  first 
independent  pharmacies  were 
reluctant  to  enter  the  market,  but 
they  are  now  realising  how 
profitable  these  products  are. 
Many  pharmacies  are  taking  as 
much  or  more  from  reading 
glasses  sales  as  they  do  from 
sunglasses,  and  the  market  is 
more  reliable  as  it  is  year-round, 
he  adds. 

Mr  Webster  estimates  that  by 
1993  the  reading  glasses  market 
should  be  worth  about  £50  million, 
compared  with  £42m  for 
sunglasses.  The  market  will  reach 
£20m  this  year  —  Magnivision 
expect  to  claim  65-75  per  cent. 

Magnivision  are  hoping  to  run 
a  national  television  advertising 
campaign  in  July  to  October, 
following  a  £lm  commercial  on 
Grampian,  Scottish,  Yorkshire 
and  Central  television  last 
October. 

A  follow  up  survey  has  shown 
that  85  per  cent  of  respondents 
were  aware  that  self-selection 
reading  glasses  were  available 
without  prescription  —  an 
increase  of  at  least  15  per  cent 
before  the  campaign.  Only  3  per 
cent  said  they  would  now  be  less 
likely  to  have  an  eye  test. 

Ron  Bray,  Readi-read's 
director  of  sales,  estimates  that 
pharmacies  are  selling  about  six 
pairs  of  reading  glasses  a  week 
whereas  department  stores  could 
be  selling  as  many  as  80  pairs. 

Customers  buying  from 
pharmacies  expect  to  pay  a 
reasonable  price  for  a  decent 
product,  he  believes,  while  the 
"cheap  and  cheerful"  brands  are 
more  likely  to  sell  from  garages, 
etc.  Pharmacies  should  therefore 
carry  higher  quality  medium- 
priced  products  and  avoid 
downtrading,  he  advises. 

Surveys  have  shown  that  in 
spite  of  the  ease  with  which 
reading  glasses  can  be  bought, 
consumers  still  visit  an  optician 
every  two  years  or  so.  And  many 
people  who  have  tried  the  glasses 
in-store  and  found  their  problems 
remain  unsolved  have  realised 
they  need  and  optician's  advice, 
says  Mr  Bray. 

Readispex  have  already  sold 
over  Im  pairs  and  they  claim  to 


have  about  70  per  cent  of  the 
market  volume,  with  pharmacies 
their  biggest  customers.  A  recent 
television  campaign  in  the 
Granada  area  will,  if  judged 
successful,  go  national  in  the  near 
future. 

Colin  Whybrow,  managing 
director,  Grett-Optik,  told  C&D 
that  the  market  was  slow  to 
establish  itself  in  the  early  days 
but,  moved  rapidly  from  last 
Autumn.  Own  label  products  — 
for  example.  Boots  and 
Littlewoods  —  have  also  come  on 
to  the  market  at  an  early  stage. 
Pharmacies  seem  to  be  the 
dominant  retail  outiet,  he  added.  A 
heavyweight  consumer 
advertising  campaign  using  Press 
and  posters  is  planned  to  start  in 
the  Spring. 


Metatone 
'Old  Master: 

Warner-Lambert  Health  Care 
to  continue  the  Metatone  " 
Masters"  Press  campaign  in  t 
latest  trade  competition  wl 
runs  until  May. 

The  competition  off 
pharmacists  and  their  staff 
opportunity  to  win  a  "per 
tonic"  in  the  form  of  a  week 
for  two  in  Paris. 

Entrants  have  to  match 
captions  to  the  five  painti 
featured  in  the  Metatone  " 
Masters"  series.  The  tie-brea 
involves  guessing  how  m 
bottles  of  300ml  Metato 
stacked  uncartoned  on  top  of  e 
other,  would  match  the  heigh 
the  Eiffel  Tower. 

There  are  four  weekends  t( 
won  in  this  competition 
wanners  will  have  the  opportu: 
to  see  Old  Masters  at  first  ha 

Entry  forms  are  available  fi 
all  Warner-Lambert  Health  C 
representatives  and  comple 
entries  can  be  returned  to  then 
sent  direct  by  post  to  Wary 
Lambert  Health  Care.  Tel:  0 
620500. 


ON  TV  NEXT  WEEK 


GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


U  Ulster 
G  Granada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
TV-am  Breakfast 
Television 


SKSky 

STV  Scotland  (central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tyne  Tees 


Benylin: 

STV, 

Bisodol  Extra: 

TV- 

Day  &  Night: 

All  an 

Dimension: 

All  areas  except  TV- 

Endekay  dental  health  gum: 

GTV,U,STV,BTV,Y,C,HTV,TT  & 

Harmony  hairspray: 

All  areas  except  LWT.A.TTV.TVS  &  TV- 

liust  for  men: 

All  areas  except  C 

Karvol: 

TV- 

Lanacane  Creme: 

G,HTV, 

Lemsip,  Lemsip  Linctus  &  Lemsip  Expectorant:                         All  art 

Libra  Bodyform: 

All  areas  except  CTV  & 

Nice  'N  Easy: 

All  art 

Nicobrevin: 

All  areas  except  CTV, LWT, C4  &  TV- 

Nurofen: 

STV,G,Te 

Radian  B: 

LWT,C4,G,Y,T 

Rennie: 

All  areas  except  U,Y,CTV,TVS,C4  &  TV-; 

Sanatogen: 

TV-; 

Sensodyne  toothpaste: 

G,Y 

Seven  Seas  Cod  Liver  Oil: 

All  art 

Signal: 

All  areas  except  TV-; 

Silvikrin: 

All  are 

Sinutab: 

GTV,STV,Y,A,C1 

Throaties/Throaties  Extra: 

TV-2 

Vaseline  Hand  and  Nail: 

All  areas  except  U  &  TV-2 

Zubes: 

C 
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Evening 
Primro5  /^^W . 


Evening 
Primrose 

Skin  Cream 


Evening 
Primrose 

Skin  Cream 


nelsons 

™^ 

Evening 
Primrose 

skin  Ciejm 


Evening 
Primrose 

Skin  Ciejm 


Evening 
Primrose 

Skin  Cream 


Evening 
Primrose 

Skin  Cieam 


Evening 
Primrose 

Skin  Cream 


Wouldn^t  you? 


Imagine  you're  a  customer.  You 
need  some  skin  cream.  You're 
concerned  about  keeping  yourself, 
and  the  environment,  healthy. 
You're  inclined  towards  buying  a 
natural 

homoeopathic  (^g^ 
product. 


On  top  of  this  you've  noticed  all 
the  press  and  TV  coverage  on  the 
homoeopathic  brand  leader. 
Nelson's.  And  you've  been 
impressed  by  the  continual 
presence  of  their  powerful  new 
advertising. 

As  you  enter  the  pharmacy  you  see 
the  enormous  range  of  Nelson's 
products  on  display. 
^ou  see  their  latest  products,  newly 
designed  packaging,  and  Oil  of 
livening  Primrose.  You  like  what 
you  see,  you  like  what  you 
know;  and  vou  like  the  price. 

What  would  you  choose.^ 


Nelson's  Oil  of  Evening  Primrose  is 
available  now.  For  further 
information  call  01-946  8527  or  speak 
to  your  Nelson's  representative. 

There  is  a  45%  margin  on 
Nelson's  Oil  of  Evening  Primrose. 


nelsons 

HOMOEOPATHY 


Garlic  could  help  to 
maintain  a  healthy 
heart  and  circulation. 
KWAI  Highly  


Concentrated  Odour- 
Controlled  Garlic 
Tablets  are  the  nearest 
thing  to  raw  fresh 
garlic. 


In  many  countries, 
the  benefits  of 
eating  raw  fresh  garhc 
as  a  natural  food 
supplement  have 
been  appreciated 
for  centuries. 

There  is  now  growing  worldwide  interest  in  the 
potential  value  of  regular  garlic  consumption.  Serious 
scientific  investigation  has  recently  indicated  that  this  could 
help  to  maintain  a  healthy  heart  and  circulation.  These 
benefits  would  be  available  inexpensively  and  safely. 

KWAI  is  a  second  generation,  standardised, 
concentrated  garlic  tablet  produced  to  the  highest  quality  in 
Germany  where  it  has  been  the  subject  of  extensive  research. 

KWAI  contains  the  original  constituents  of  fresh 
garhc,  including  the  important  substances  which  yield  the 
extremely  active  but  highly  odorous  allicin;  all  this  in  a 
tasteless,  odour-controlled  and  easily  swallowed  tablet  form. 

In  just  7  years  KWAI  has  become  Germany's  most 
popular  health-care  product  and  it  has  now  become  an 
outstanding  success  in  Britain  too  -  expanding  the  market 
significantly! 

KWAI  is  the  ideal  way  to  supplement  the  diet  with 
garlic  whatever  the  reason  and  garlic  could  help  maintain  a 
healthy  heart  and  circulation. 

Kwai  is  available  in  100  and  200  tablet  packs  from 
major  wholesalers. 


Kwai 


Highly  Concentrated  Garlic  Tablets. 
The  Spice  of  Life. 


PRESCRIPTION  SPECIALITIES 


Injectable  vasodilator 
from  Fisons 


Dopacard,  a  vasodilator  and 
positive  inotrope  for  the 
management  of  heart  failure,  is 
being  launched  by  Prisons  on 
March  1 . 

Dopexamine  hydrochloride, 
the  active  ingredient,  stimulates 
adrenergic  (^,,  —  receptors  and 
peripheral  dopamine  receptors. 
Dopexamine  also  inhibits  neuronal 
re-uptake  of  noradrenaline. 

The  drug  increases  cardiac 
output  and  increases  the  force  of 
heart  contraction  (positive 
inotropism)  as  well  as  increasing 
blood  flow  to  the  peripheral 
vascular  system.  Dopacard  is  not 
an  a-  adrenergic  agonist  and  does 
not  cause  vasoconstriction. 
Manufacturer  Fisons  pic 
pharmaceutical  division,  12  Derby 
Rd,  Loughborough,  Leices- 
tershire, LEll  OBB 
Description  Clear  glass  ampoule 
containing  5ml  of  a  1  per  cent 
aqueous  colourless  solution  of 
dopexamine  hydrochloride 
(50mg)  adjusted  tc  pH  2.5  and 
containing  0.01  percent  disodium 
edetate  as  stabiliser 
Uses  Short  term  intravenous 
administration  to  patients 
requiring  a  peripheral  vasodilator, 
renal  vasodilator  and  mild  positive  • 
inotropic  therapy  in  the  treatment 
of  heart  failure  associated  with 
cardiac  surgery 

Dosage  Dilute  before  use  with 
0.9  per  cent  sodium  chloride  or  5 


per  cent  dextrose  and  giv( 
intravenously  by  infusion  througl 
a  cannula  or  catheter  in  a  central  o 
large  peripheral  vein.  See  Dat 
Sheet  for  recommended  dosage 
Side  effects  Increases  in  hear 
rate,  excessive  tachycardia  o 
ventricular  ectopic  beats,  nausea 
vomiting,  anginal  pain  and  tremo 
Contraindications,  warnings 
etc  Do  not  use  in  patient 
receiving  monoamine  oxidasi 
inhibitors,  patients  with  lef 
ventricular  outlet  obstruction 
phaeochromocytoma,  o 
thrombocytopenia.  Hypovolaemi 
should  be  corrected  befon 
Dopacard  administration.  Usi 
carefully  in  acute  myocardic 
infarction  or  recent  episodes  c 
angina  pectoris  and  in  th 
presence  of  hypokalaemia  o 
hyperglycaemia.  Not  recomm 
ended  in  pregnant  or  lactatin 
women 

Supply  restrictions  POM 
Pharmaceutical  precaution 

Dopacard  may  turn  pink  i 
prepared  solutions  during  th 
recommended  storage  period  bu 
there  is  no  significant  loss  c 
potency.  Discard  ampoules 
contents  are  discoloured.  Contac 
with  metal  parts  should  bi 
minimised 

Packs  Box  of  10  ampoule 
(£194.20  trade) 
Product  licence  0113/0126 
Issued  February  1990 


Noi^ine's  PEG 
bowel  cleanser 


Norgine  are  launching  an  iso- 
osmotic  bowel  cleansing  solution 
based  on  polyethylene  glycol 
(PEG). 

Klean-Prep  contains  59g  PEG 
3350,  5.685g  sodium  sulphate, 
1.685g  sodium  bicarbonate, 
1.465g  sodium  chloride  and 
0.7425g  potassium  chloride  in 
each  sachet.  It  can  be  used  before 
colonoscopy,  colonic  surgeiy, 
radiological  examination. 

The  contents  of  each  sachet  (4 
£8.60  trade)  are  reconstituted 
with  11  of  water  and  250ml  should 
be  drunk  rapidly  every  10-15 
minutes  until  all  the  solution  has 
been  consumed.  This  should  be 
repeated  with  all  four  sachets  or 
until  rectal  effluent  is  cleared. 

Lederfen  450mg  tablets  now  come  in 
a  calenderised  blister  pack  (56 
£17.67  trade)  which  replaces  the 
plastic  bottle.  Strips  are  marked 
with  the  days  of  the  week  and  am 
or  pm.  Lederle  Laboratories.  Tel: 
0329224000. 


Norgine  say  Klean-Prej 
allows  the  patient  to  eat  until  thre 
hours  prior  to  bowel  preparatio 
and  so  can  be  used  in  emergenc 
procedures.  Side  effects  includ 
nausea,  abdominal  fullness 
bloating,  cramps,  vomiting  ani 
anal  irritation.  Urticaria  am: 
allergic  reactions  have  beei 
reported.  If  distension  or  pai 
arises,  the  rate  of  administratio 
should  be  slowed. 

Solutions  should  bi 
refrigerated  and  used  within  2- 
hours.  Klean-Prep  is  a  pharmac 
only  medicine  and  the  liceno' 
number,  held  by  Bire: 
Pharmaceuticals,  is  5628/0003 
Distributors,  Norgine  Ltd.  Tel 
0865  750717. 

Evans  say  that  BCG  intradermf 
and  percutaneous  vaccines  an 
now  presented  in  vials  instead  c 
ampoules.  Heparin  sodiun 
injection  2 ,500u  viaJ  now  comes  ii 
a  pack  of  10  (£64.26  trade).  Evan 
Medical  Ltd.  Tel:  0582608308. 
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Durex:94.6% 


brand  share. 


Others:  5.4% 


brand  share. 


Who  says  size  doesn't  matter? 


Durex  is  far  and  away  the  best  selling  brand  of 
condom.  Just  for  the  record,  the  latest  Nielsen  figures 
confirm  a  94.6%  share  in  pharmacy  outlets; 

For  over  50  years,  we  have  constantly  improved 
both  the  safety  and  sensitivity  of  our  product. 

Although  every  Durex  pack  carries  the  British 
Standards  Institution  kitemark,  our  own  quality 


controls  are  even  more  rigorous  than  those  required 
by  the  British  Standard. 

It's  common  knowledge  that  every  single  Durex 
condom  is  electronically  tested,  and  that  every 
production  batch  is  subjected  to  the  air  inflation  test. 
No  wonder  your  customers 


keep  coming  back  for  more. 


SB 


•Source:  Sterling  brand  share  as  measured  bv  Nielsen  Pharmacy  Audit  {November/December  1989) 


Future  roles 


IPC  CONFERENCE 


Judicial  review  of 
contract  supported 


spotlighted 

Fees  for  services  to  residential 
homes  and  for  maintaining  PMRs 
are  seen  as  only  the  first  of  many 
items  of  service  payments  that 
need  to  be  negotiated  as  the 
advisory  role  of  the  pharmacist 
develops. 

A  number  of  resolutions  at  the 
LPC  Conference  in  London  on 
Monday  centred  on  the 
requirement  for  remuneration 
before  such  services  develop. 

Proposing  that  any  advice 
service  should  be  remunerated 
separately  from  any  dispensing 
services,  Bob  Dudley  (Somerset) 
said  for  most  pharmacists  the 
advisory  aspects  are  taking  more 
time. 

"There  is  no  reason  to  fear 
that  giving  more  counselling  will 
take  us  away  from  the  dispensing 
bench,  but  remuneration  is  still 
wholly  related  to  the  mechanics  of 
dispensing.  This  disparity  will 
place  limits  on  the  development  of 
our  practice,"  he  said.  It  did 
nothing  to  encourage  pharmacists 
to  spread  their  wings.  The  motion 
was  carried. 

Taking  a  long-term  view  has 
always  been  one  of  Lincolnshire 
LPC  secretary  Noel  Baumber's 
stong  points.  In  calling  for 
pharmacists  to  be  allowed  to 
generate  NHS  prescriptions  for 
minor  ailments,  Mr  Baumber 
argued  that  it  made  sense  to 
include  similar  changes  for 
pharmacists  at  the  same  time  as 
those  which  will  provide  a  nurses 
formulary. 

"We  provide  the  low  cost 
alternative  to  state  funding  for 
medical  treatment.  The 
Department  has  a  vested  interest 
in  encouraging  our  consultation 
role  —  helping  half  the  population 
spend  its  money  on  self- 
medication  and  not  burdening  the 
doctor  with  trivial  complaints," 
Mr  Baumber  added.  "The 
system  should  place  the  emphasis 
on  channelling  minor  ailments  to 
the  pharmacy  door.  The 
Government  can  do  that  by  giving 
pharmacists  the  power  to 
prescribe." 

Mr  Baumber  said  that  under 
such  a  scheme,  the  Government 
would  retain  income  and  control 
over  the  prescription  tax; 
pharmacists  would  develop  the 
consultation  role. 

The  motion  was  defeated. 
■  Liverpool  pharmacist  John 
Donoghue  misquoted  Mark  Twain 
for  community  pharmacists:  "I 
have  never  allowed  my  education 
to  interfere  with  my  business." 
Sadly  for  Mr  Donoghue,  LPC 
delegates  proved  him  right  as  they 
threw  out  his  resolution  which 
suggested  continuing  education 
should  be  viewed  as  a 
requirement  to  practise. 


DrK.  Watson,  Sunderland  LPC 

A  call  for  PSNC  to  seek  a  judicial 
review  to  achieve  fair  and 
reasonable  parameters  for 
contract  negotiation  was  strongly 
endorsed  by  the  LPC  Conference 
on  Monday. 

Dr  K.  Watson  (Sunderland), 
proposing,  said  the  Department 
justified  the  unilateral  abolition  of 
the  cost-plus  contact  on  the 
grounds  that  it  was  inefficient  and 
did  not  provide  sufficient 
incentives  to  competition.  Last 
year  PSNC  decided  that  if  there 
was  an  unsatisfactory  outcome  to 
remuneration  talks,  it  would  seek 
a  judicial  review.  That  time  has 
arrived,  said  Dr  Watson. 

"Our  true  earnings  have  only 
increased  in  gross  terms  by  4.3 
per  cent  in  1988  and  2.2  per  cent 
in  1989,  but  that  small  increase  in 
gross  remuneration  actually 
means  a  fall  in  profit.  If  next  year's 
Department  offer  of  £550m  is 
accepted,  this  year's  profit  of 
£72m  will  fall  to  £34. 8m  -  a 
massive  50  per  cent  reduction. 
Worse  still  is  that  an  increase  in 
the  discount  scale  will  remove 
another  £37m,  which  by  PSNC's 
own  assessment  is  catastrophic," 
said  Dr  Watson. 

"Acceptance  of  the 
Department's  offer  will  herald 
pharmacy  closures  at  an 
unprecedented  level.  Let  us  not 


Trial  sales  of  pre-payment 
certificates  through  pharmacies  in 
Cheshire  have  proved  a  great 
success,  and  there  was 
overwhelming  support  for  a 
nationwide  scheme. 

Proposing  a  remunerated 
national  programme,  Robin 
Brown  (Cheshire)  said  that  in  the 
first  year  of  the  trial  40  per  cent  of 
all  pre-payment  certificates  were 


fool  ourselves  over  gross 
remuneration,  because  within  that 
figure  the  profit  element  has  been 
remorselessly  eroded,  and  in  net 
terms  we  are  considerably  worse 
off  —  the  only  health  care 
professionals  to  be  so. ' ' 

Dr  Watson  poured  scorn  on 
the  Government's  own  principles 
behind  the  contract.  "They 
remain  outstandingly  unfulfilled. 
Motivation  —  where?  Retention 
—  we  will  see!  Recruitment  — 
they're  kidding!"  he  said.  "We 
have  no  option  but  to  reject  this 
offer  and  seek  a  judicial  review.  It 
will  provide  us  with  a  fighting 
chance  of  achieving  at  least 
equitable  discussions." 

■  Gateshead  LPC  called  on 
PSNC  to  refer  the  current 
remuneration  dispute  immediately 
to  the  Review  Panel  without 
further  negotiation.  "When 
monies  owed  to  contractors  in 
previous  years  were  classed  as 
part  of  a  current  year's  earnings, 
they  were  not  taken  into  account 
when  calculating  the  remuneration 
increase  for  the  following  year. 
This  year  the  Department  has 
decided  to  deduct  the  £39m  lump 
sum  payment  from  the  core 
service  payment,  thereby 
reducing  the  base  to 
approximately  £498m.  To  accept 
this  offer  will  jeopardise  our 
position  for  years  to  come," 
stated  Mr  I.  Mackey. 

The  motion  was  lost  after 
chairman  David  Sharpe  pointed 
out  it  would  contradict  the  earlier 
motion  mandating  PSNC  to 
continue  negotiations  (p264). 

■  Northumberiand  LPC '  s  call  for 
PSNC  to  press  for  the  setting  up 
of  a  review  body  to  ensure  a  fair 
hearing  and  reasonable  settlement 
for  contractors  in  future  years  was 
strongly  endorsed.  And  Barkering 
&  Havering  LPC  received  support 
for  a  motion  calling  for  an  adequate 
compensation  scheme  for 
contractors  whose  viability  is 
likely  to  be  imperilled  should 
further  financial  attrition  be 
imposed  on  smaller  pharmacies. 


sold  through  pharmacies  and, 
importantly,  60  per  cent  of  these 
were  to  new  users.  "We  had 
hoped  that  if  the  scheme  worked, 
it  would  be  taken  up  and  funded, 
he  said. 

Seconding,  Bill  McKeith 
(Cheshire)  said  it  made  sense  for 
pre-payment  certificates  to  be 
available  at  the  point  of  contact, 
rather  than  the  FPC  offices. 


Rural  issues 
give  focus 
for  dissent 

With  the  days  of  the  Rural 
Dispensing  Committee 
numbered,  its  ability  to  decide 
between  pharmacist  and  doctor 
dispensing  is  variously  "poor"  or 
"reasonable",  depending  on 
where  you  live. 

Proposing  that  PSNC  seek 
appropriate  revision  of  the  single 
criterion  —  prejudice  to  the 
proper  provision  of  medical  or 
pharmaceutical  services  —  applied 
by  the  RDC,  Tricia  Alesbury 
(Hereford  &  Worcester)  related 
the  case  of  Evesham,  where 
seven  doctors  have  been  granted 
outline  consent  to  dispense  for 
over  5,000  patients.  Nine 
pharmacists  —  including  the  five 
pharmacy  businesses  in 
Evesham,  two  independent,  three 
multiple  —  had  objected.  The  case 
has  gone  to  appeal. 

Dr  D.  Hopkin  Maddock, 
(Cornwall)  who  has  faced  a 
challenge  from  a  five  man 
dispensing  practice  which  boasts 
a  turnover  in  drugs  of  £0.5m,  said 
the  only  criteria  on  which 
dispensing  should  be  judged  was 
"Is  it  sensible  for  a  patient  to 
come  to  a  pharmacy  or  not?"  The 
motion  was  carried. 

A  second  motion  from 
Hereford  &  Worcester,  asking  for 
PSNC  to  seek  to  add  the" 
"necessary  or  desirable"  criteria 
to  rural  deliberations,  was  also  , 
carried.  Again  there  were; 
reservations.  Ken  Sims  (Dorset) 
warned  of  the  dangers  which 
might  arise  in  future  if  general ! 
managers  abolished  most  of  the  1 
contractor-based  committees  and 
made  the  decisions  themselves. 

The  different  standards  of 
dispensing  between  pharmacies 
and  dispensing  doctors  appeared  ' 
in  a  resolution  from  Lincolnshire 
LPC  which  called  for  the  repeal  of 
the  exemption  of  pharmaceutical 
supervision  from  rural  dispensing 
practices.  Proposing,  Noel 
Baumber  said  that  there  were 
now  3,600  dispensing  doctors 
representing  1,200  dispensaries 
with  no  supervision  of  dispensing. 

Mr  Baumber  said  ancillary 
staff  payments  to  doctors  added 
up  to  a  national  subsidy  of  £6. 7m  a 
year.  Dispensing  profits  add 
£19,500  of  extra  income  to  the 
average  three  doctor  prescribing 
practice  every  year.  But  what  if 
the  new  FHSAs  started  to 
question  these  payments? 

If  Section  55  was  repealed, 
GPs  would  have  to  employ 
pharmacists,  and  apply  for 
contracts.  Both  parties  would 
have  a  common  interest  in 
developing  pharmaceutical 
services. 


Pre-payment  forms  for  sale? 
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To  PROTECT 
THE  HEALTH  OF 
YOUR  BUSINESS . . . 


1 


'ItidepetidenI  phcirnuicies  could  j'uid 
themselves  squeezed  out  of  long  standaig 
anruigemeiits  for  reside>itial  homes  hy  direct 
approaches  to  socicil  seri'ices  departments 
of  local  authorities'  (Chemist  &  Druggist, 
7/10/89). 

With  drug  dispensing  and  distrihiition  tor 
hcimes  causing  so  niucli  debate  -  and  anxiet\  - 
it's  a  relief  to  know  that  someone  is  looking 
after  the  interests  of  independent  piiarmacies 

SurgiChem's  new  NOMAI)  system  lias 
been  specially  designed  with  youv  business  in 
mind,  and  is  available  through  AAll,  or  from 
your  normal  wholesaler 

It  consists  of  ultra-efficient  lightweight 
cassettes  which  you  can  cjuickly  and  easily  fill 
with  an  individual  residents  required  drugs 
for  a  whole  week.  Lip  to  6  doses  a  day  are 
stored  in  individual  compartJiients  for 
administration  by  c|ualified  staff  at  the  home  .. 
and  complete  safety  is  guaranteed  by  clear 
labelling,  a  burstproof  lid  and  a  full  built-in 
resident  profile  The  cassettes  can  be  easily 
carried  in  a  custom-made  lockable  carrier 

NOMAD  is  safe,  easy  and  ethical . . .  and 
complies  with  all  Pharmaceutical  Si)ciety 
regulations  concerning  unit  dose  chspensing 
systems. 

Now,  new  legislation  can  make  you 
eligible  for  a  healthy  payment  of  £.260  for 
every  home  of  20  or  more  beds  you  provide 
with  advice  on  procedures  for  the  safekeeping 
and  correct  administration  of  medicines. 
So  it  is  essential  that  you  protect  this  vital 
area  of  your  business  -  by  using  the  very  best 
system  available. 

Don't  delay  Send  the  coupon  now  for  nu)re 
information  on  how  the  NOMAD  system  can 
work  for  you,  and  for  details  of  when  our 
roadshow  will  be  in  vour  area. 


'fli 'fM 'Mfe  IM  iB  flft  fiii 
'H  M     81  IB  3- 

H  H  m  fli 'H  fll  it 

PHH  W  W  ft  H  ^ 


TAKE  THE  NOMAD 
DRUG  DISPENSING  SYSTEM 


r 


PHARMACEUTICALS 
LIMITED 


I'lcasc  LI  iniplcic  tills  Li  lupi  )n,  tick  the  appii  >pnatc  bi>.\(  e.s )  and  send  todav,  to 
.V\l  1  Pharmaceuticals  at  the  address  opposite 


□ 


1  would  like  more  details  of  h(  >\ 
NO.VIAD  can  help  my  business 


□ 


I  would  like  details  of  when  the 
NO.VL\D  roadshow  is  in  m\'  area 


Name . 


.•\ddre- 


AAH  Pharmaceuticals  Ltd,  The  Healthcire  Centre,  i 
PO,  Box  0,  Ham  Lane,  Kjngs\\  inf(  ird  I  )\b  7JN,  | 

I 


Postcode 


There  is  still 
time  to  enter 
for  the  shop 
desifli  award 


Co-sponsored  by  Chemist  &  Druggist 
and  Whitehall  Laboratories 


Fit  for  the  Nineties 

Pharmacy  of  the  future 


COMPETITION  RULES 


Categories 

1 .  New  pharmacy  shopfit  or  major  pharmacy  refit  involving  at  minimum  the 
full  sales  area.  Entrants  must  describe  in  no  more  than  300  words  the  main 
objectives  of  the  refit  and  how  they  were  achieved  and  back  up  their 
submission  with  photographs,  illustrations  and  plans  where  possible.  In 
particular  how  services  and  merchandise  are  matched  to  customer 
type/locality  through  cost-effective  solutions. 

2.  Partial  refit  or  extension  of  pharmacy  involving  shop  front;  dispensary; 
special  sections  of  sales  area;  consultation  area;  or  conversion  of  non-sales 
area  to  trading  venture,  etc.  Entrants  must  also  describe  in  no  more  than 
300  words  the  main  objectives  of  the  refit  explaining  how  they  were 
achieved,  backed  up  with  photographs,  illustrations  and  plans  where 
possible. 

In  both  categories  judges  will  match  execution  of  plan  with  objectives, 
with  particular  emphasis  on  innovative  solutions  to  problems. 

Entrants 

1.  Shopfitters  (in  conjunction  with  planners  where  appropriate,  eg 
wholesalers). 

2.  Pharmacy  owners/managers. 

Closing  date  for  entries  to  be  March  31,  1990.  Refits  must  have  been 
completed  in  period  March  1,  1989  to  February  28,  1990. 
The  entry  must  include  category,  full  name,  address  and  telephone  number 
of  both  pharmacy  and  shopfitter  and  reach  Chemist  &  Druggist,  Benn 
Publications  Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  IRW,  by  March 
31,  1990. 

Prizes 

Either  shopfitter  or  pharmacy  owner/manager  can  make  an  entry  for  a 
particular  refit  or  partial  refit. 
The  prizes  awarded  will  be: 

1 .  £1 ,000  for  winner  of  pharmacy  refit;  £250  for  runner-up  with  plaques  for 
both.  Shopfitter  to  get  small  trophy  and  right  to  use  competition  emblem  in 
advertising,  etc. 

2.  £500  for  winner  of  partial  pharmacy  refit;  £250  for  runner-up  with  plaques 
for  both.  Shopfitter  to  get  small  trophy  and  right  to  use  competition  emblem 
in  advertising,  etc. 

All  entrants  to  get  certificate  of  entry.  C&D  has  the  right  to  publish  entries. 
All  entries  to  be  returned. 

Judging 

Judging  will  be  in  April,  1990  with  winner  announced  in  C&D  by  May  31. 
C&D  Editor  to  act  as  non-voting  chairman  of  a  four-person  panel  drawn 
from  the  pharmaceutical  profession  and  shopfitting  industry. 


SHOP  DESIGN  AWARD 


Entry  forms  from  your  Whitehall  Laboratories  representative  or  The  Editor,  Chemist  &  Druggist 


Quench  your  f for  soles  ond 
profits  with  Milu^^o  Herbol  Drinks. 


Healthy  Herbal  Growth 

Milupa  Herbal  Drinks  are  growing  at  3  times  the  rate  of  ttie 
Baby  Drinks  market.  It's  not  surprising  with  four  such  well 
established  herbal  varieties  -  Fennel,  Camomile,  Herbal  Blend 
and  Hibiscus  &  Rosehip. 
Established  Reputation 

Milupa  has  built  a  strong  reputation  based  on  product 
innovation,  excellent  taste  and  quality.  That's  why  mums  can  be 
reassured  that  they  are  feeding  their  baby  the  best. 
Lower  in  Sugar  than  Most  Baby  Fruit  Juices 

Some  baby  drinks  claim  "no  added  sugar"  or  "low  sugar',' 
while  still  containing  relatively  large  amounts  of  fructose, 
dextrose  (glucose)  and  sucrose.  All  of 
which  naturally  occur  in  fruit. 
When  diluted  Milupa  Herbal  Drinks 
are  amongst  the  very  lowest 
in  sugar. 


The  Natural  Favourite 

Milupa  Herbal  Drinks  are  soothing  and  low  in  acidity  while 
still  providing  all  the  refreshment  a  baby  might  need  in  between 
feeds.  They  are  free  from  all  artificial  colourings,  flavourings  and 
preservatives.  Camomile,  Fennel  and  Herbal  Blend  varieties  are 
suitable  for  babies  from  weaning  age.  And  for  Juniors  from 
6  months  there's  Hibiscus  &  Rosehip  variety  Granulated  for  easy 
mixing,  little  experts  love  them. 
New  90g  Trial  Size  Now  Available. 

All  varieties  are  now  available  in  new,  convenient  90g 

trial-size  tubs  and  200g  economy-size  tubs. 

Milupa  Herbal  Drinks  are  a  natural  success  story 


milupa 

Milupa  bobyfoods.  The  one 
toste  little  experts  agree  on. 


Want  Drink 

Camomile  Variety 


See  your  Milupa  representative  or  ring  Milupa  Sales  Department  on  01-573  9966. 
Milupa  Ltd.,  Milupa  House,  Uxbridge  Road,  Hillingdon,  Middlesex  UBIO  ONE. 


NEWS  EXTRA 


UK  residential  home  fees  get 
praise  from  US 


The  Pharmaceutical  Services 
Negotiating  Committee  can  be 
proud  of  the  recognition  gained  so 
far  for  information-based 
services,  namely  fees  for  patient 
medication  and  records  and 
payment  for  residential  home 
services,  says  Tim  Webster  of  the 
American  Society  of  Consultant 
Pharmacists. 

"Our  association  and  other 
pharmacy  groups  in  the  States 
view  your  success  with  some 
envy  as  we  have  been  providing 
these  services  for  years  but  have 
been  unable  to  convince  our 
Government  to  pay  for  them 
outside  of  dispensing  fees,"  Mr 
Webster  told  delegates  at  the 
LPC  Conference  in  London  on 
Monday. 

He  said  that  in  the  USA  some 
26,000  residential  and  nursing 
homes  provided  1 . 7  million  beds ; 
nursing  homes,  representing  long 
term  care  for  the  chronically  sick, 
accounting  for  1.5  million  beds. 
Over  600  million  patient  days 
were  provided  at  a  cost  of  £28 


billion  m  1988. 

The  average  patient  in  nursing 
home  care  in  the  USA  is  white, 
female,  over  85,  and  suffering 
3.25  chronic  illnesses  and  0.75 
acute  illnesses.  They  are  taking 
6.1  different  drugs  in  seven  or 
eight  doses  per  day.  Mr  Webster 
said  that  consultant  pharmacy 
services  providing  an  efficient 
drug  distribution  system  —  three 
quarters  of  all  doses  are  unit  or 
modified  dose  packed  —  together 
with  drug  regimen  evaluation 
services,  linked  to  advice  on  nurse 
handling  procedures  and  advice  on 
therapy,  saved  on  average  five 
minutes  of  nursing  time  per 
patient  per  day. 

Pharmacists  in  the  UK  must 
now  take  more  responsibility  for 
drug  therapy  outcomes,  Mr 
Webster  urged.  But  to  do  that, 
the  payment  philosophy  has  to 
change  from  product  to  service- 
based  .  " I  believe  you  will  be  able 
to  use  information  as  a  currency  to 
buy  an  attractive  professional  and 
economic  contribution, "  he  said. 


Formal  postgrad  study  plan 


Pharmacists  who  participate  in 
continuing  education  in  Scotland 
may  eventually  receive  a  formal 
qualification. 

Ways  of  implementing  such  a 
scheme  are  being  investigated  by 
the  Post  Qualification  Education 
Board  for  Health  Service 
Pharmacists  in  Scotland.  The  aim 
is  to  allow  community  and  hospital 
pharmacists  attending  courses  to 
accumulate  credits  towards  a  new 
qualification. 

PQE  director  John  Cromarty, 
University  of  Strathclyde 
pharmacy  department,  told  C&D 
the  project  was  at  an  early  stage 
and  a  great  deal  of  consultation  had 
to  be  done  first.  Some  40  modules 


might  be  involved  so  it  would  be  at 
least  five  years  before  the 
qualification  was  established.  In 
the  short  term,  part-time  and  full- 
time  courses  would  be  expanded. 

The  board  is  hoping  to  appoint 
specialist  tutors  in  clinical 
pharmacy,  hospital  pharmacy, 
community  pharmacy  and 
community  health  services  to 
organise  educational 
programmes. 

There  will  be  a  symposium  for 
community  pharmacists  — 
"Promoting  better  health  in  the 
community"  —  on  March  10  and 
11  at  Dunblane  Hydro  Hotel, 
Perthshire.  Details  on  041 
5524400 ext 4274. 


SK&F  warn  on  Tagamet 
copyright 


Smith  Kline  &  French  are  advising 
wholesalers  against  further 
dealings  in  packs  which  allegedly 
infringe  the  copyright  of  their 
Tagamet  400mg  blister  pack. 

The  company  commenced 
proceedings  against  Generics 
(UK)  Ltd  in  January  for 
infringement  of  copyright  of  its  "  7 
by  1  by  7"  format.  Generics  (UK) 
agreed  to  withdraw  their 
cimetidine  400mg  tablets  which 
were  in  similar  blister  packs. 

In  the  High  Court  on  February 


13,  Generics  (UK)  Ltd  gave  an 
undertaking  to  Mr  Justice  Morritt 
to  stop  selling  and  distributing 
their  product. 

Wholesalers  still  supplying 
such  packs  would  be  infringing  the 
copyright,  say  SK&F.  They  are 
claiming  damages  against 
Generics  (UK)  Ltd,  and  the  case 
has  been  adjourned  to  a  later  date. 

Generics  (UK)  Ltd  told  C&D 
that  they  will  be  appealing  against 
the  adjournment,  in  a  case  to  be 
heard  in  two  to  three  weeks. 


ur^ichem's  Nomad 
system  joins  AAH 


AAH  Pharmaceuticals  have 
acquired  the  distribution  rights  for 
pharmacist  Norman  Niven's 
Nomad  controlled  dosage  system 
for  supplying  to  independent 
pharmacies  and  hospitals. 
Nomad's  cassette  style  boxes 
hold  one  week's  medication  for 
one  person  and  are  offered  with 
their  own  patient  medication 
records  system.  It  will  be  available 
from  AAH's  Healthcare  Centre  in 
Kingswinford. 

AAH  marketing  director  Alan 
Turner  says  he  is  delighted  to 
have  Surgichem  on  board.  "Some 
independent  pharmacists  rely  on 
core  home  business  and  have 
found  it  difficult  to  offer  a  drug 
distribution  system  that  suits  the 
needs  of  the  homes.  The  Nomad 
system  is  ideal.  And  as  contracts 
with  homes  are  renewable 
annually  in  April,  now  is  the  time 
to  act." 

■  AAH  Pharmaceuticals  have 
formed  a  retail  advisers 
committee,  which  had  its 
inaugural  meeting  late  last  month. 


The  committee,  chaired  by 
marketing  director  Alan  Turner, 
comprises  four  independent 
pharmacists  who  will  represent 
the  views  of  community 
pharmacists.  It  will  meet  quarteriy 
to  review  the  company's 
marketing  policy  and  consider 
initiatives  from  the  customer's 
point  of  view. 

The  committee  will  provide 
feedback  for  senior  management 
on  key  issues  as  they  affect  the 
relationship  between  the 
professional,  the  company  and  its 
customers,  say  AAH. 
■  AAH  have  revised  their 
Vantage  franchising  contract  for 
pharmacists.  Up  until  April  last 
year  the  pharmacist  had  the  option 
of  buying  the  franchised  pharmacy 
after  10  years.  Under  the  new 
terms  the  pharmacist  has  the 
choice  of  selling  the  franchise  after 
10  years  or  retaining  it  at  a 
reduced  royalty.  '  'We  see  this  as 
an  improvement  in  the  terms  of 
the  scheme,"  says  AAH 
executive  director  Bill  Revell. 


{L-R}  AAH  Pharmaceuticals '  Alan  Turner  David  Watkinson  and 
Nigel  Greene  watch  as  Surgichem 's  Norman  Niven  signs  on  the  dotted 
line  give  AAH  distribution  nghtsforthe  Nomad  controlled  dosage  system 


For  all  scaly 
scalp  conditions 

^  A  li;jlnl\'  fra^ranccd  formula 
w  ith  the  streni];th  of  coal  lai. 
/  Does  not  stain  rhc  skin, 
cK>i hcs  or  hath. 
>f  Lca\cs  the  hair  shin\'  and 
cas\'  to  manacle. 

ALPHOSYL 

SHAMPOO         V  y 

The  eHecii\e  scalp  treatnicm  in  a  cosmetic  shampoo. 
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Equipped  for  living 


With  government  emphasis  on 
community  care  for  elderly  and 
disabled  people,  C&D  looks  behind 

the  Zimmer  frames  to  see  how 
pharmacists  can  lend  a  helping  hand 

John  Bell  &  Croyden  must  think  there  is  a 
future  in  the  supply  of  equipment  specially 
designed  to  make  the  lives  of  disabled  and 
elderly  people  that  much  easier.  They  have 
just  invested  £400,000  on  expanding  their 
invalid  care  section.  A  large  area  of  the 
Wigmore  Street  pharmacy  has  been  dedicated 
to  an  extensive  range  of  rehabilitation 
equipment  for  the  less  able. 

A  two-tier  display  system  houses  electric 
and  manual  wheelchairs  and  the  range  of  chair 
commodes  includes  standard  PVC  and 
armchairs  to  blend  in  with  any  colour  scheme. 
There  is  a  full  size  bath  with  grab  rails,  mats 


and  seats  and  a  kitchen  kitted  out  with  tap 
turners  and  kettle  tippers.  Walking  aids,  from 
Zimmer  frames  to  a  foldaway  portable  stick- 
seat,  can  be  taken  for  a  test  run.  And  for  those 
who  find  dressing  difficult,  help  is  at  hand  with 
the  stocking  valet. 

Around  2,500  sq  ft  of  space  is  devoted  to 
disabled  living.  Arvind  Gautama,  director, 
John  Bell  &  Croyden,  explains  that  it  was  a 
deliberate  move  to  give  prominence  to  this 
area:  "We  wanted  to  provide  a  disabled  area 
with  a  very  high  profile,  as  a  strong  selling 
area,  as  opposed  to  somewhere  hidden  away 
in  the  back  of  the  shop,"  he  says.  And  while 
most  pharmacies  have  neither  the  space  nor 
the  capital,  to  invest  on  such  a  large  scale,  a 
number  of  valuable  lessons  can  be  learnt  from 
the  John  Bell  &  Croyden  experience. 

The  aim  is  always  to  provide  a  personalised 
service,  says  surgical  manager,  Neville  Gunn. 
Staff  should  be  constantly  trained  and 
upgraded,  and  close  contact  kept  with 
manufacturers. 


The  section  is  laid  out  in  about  ten 
departments  including  walking  aids,  and 
frames,  incontinence,  supports,  bathroom 
aids,  toilet  aids  and  commodes  —  privacy  is 
provided  where  necessary.  The  whole  area 
has  a  "warm  and  inviting  look"  with  easy 
access,  which  has  been  very  popular  with 
customers. 

"For  smaller  pharmacies  catalogue 
merchandising  is  the  key , "  says  Mr  Gautama . 
Over  the  past  eight  months  the  180 
pharmacies  in  the  Savory  &  Moore  group  have 
carried  a  John  Bell  &  Croyden/Ways  &  Means 
catalogue  featuring  around  200  products 
supplied  by  Nottingham  Rehab.  Now  Mr 
Gautama  and  Gunn  are  working  on  an  updated 
version  due  out  in  March,  featuring  items,  not 
just  for  disabled  people,  but  for  the  general 
public.  "We  are  hoping  to  include  blood 
pressure  and  blood  glucose  monitors". 

A  couple  of  shops  in  the  Savory  &  Moore 
group  are  trying  out  one  metre  bays,  with  six 
shelves  displaying  examples  of  goods  available 
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from  the  catalogues.  "We  are  trying  very  hard 
to  provide  the  commuraty  with  this  service  on 
anin-shop  basis,"  says  Mr  Gautama. 


Pharmacists  can  bring  together 
market  and  products 

Nottingham  Rehab,  who  supply  the  Ways  & 
Means  catalogue  to  a  number  of  other 
retailers,  believe  there  is  an  increasing  need 
for  supply  of  disabled  equipment  through 
normal  commercial  channels.  "Products  to 
help  the  elderly  or  infirm  remain  mobile  and 
overcome  other  difficulties  have  traditionally 
been  provided  by  caring  professions  such  as 
occupational  therapists.  However  92  per  cent 
of  the  population  never  come  into  contact  with 
them  and  Government  finance  does  not  keep 
pace  with  the  increasing  proportion  of  elderly 
in  the  population,"  says  Peter  Lister,  sales 
and  marketing  manager.  Ways  &  Means. 

Indeed  the  recent  announcement  by  Social 
Security  Secretary,  Tony  Newton,  of  £200m 
to  revamp  the  benefits  system  in  light  of  the 
Office  of  Population,  Censuses  and  Surveys 
report  on  disability  (C&D,  November  19, 
1988  p  895)  falls  far  short  of  expectations, 
according  to  Disability  Now.  Many 
organisations  were  disappointed,  in  particular, 
by  the  lack  of  assistance  for  elderly  disabled 
and  their  carers. 


Selling  by  the  seaside 

A  busy  seaside  location  with  a  high  percentage  of  elderly  residents  and  numerous  nursing 
homes  proved  the  ideal  location  for  an  experiment  in  selling  aids  for  living.  Pharmacist  David 
Hindman  and  his  wife  Beatrice  run  a  shop  in  the  Triangle  Shopping  Centre,  Fnnton-on-Sea, 
Essex. 

After  a  large  grocery  store  opened  in  the  centre  threatening  sales  of  toiletries  and 
nappies,  they  decided  to  capitalise  on  an  underdeveloped  area  —  "supply  of  everyday  things 
for  people  having  difficulty  with  everyday  jobs. 

Beatrice  Hindman  says:  "Some  50  per  cent  of  people  around  here  are  in  the  right  age 
bracket  and  a  lot  of  them  can  afford  to  buy  these  items. ' ' 

Discussion  with  Chris  Sutton,  the  local  AAH  representative,  lead  to  a  trial  of  display  of 
Home  Health  products  with  "a  good  response"  from  customers.  The  Hindmans  took  full 
advantage  of  stickers  and  leaflets,  sending  them  out  in  prescription  bags  and  even  put  an 
advertisement  in  the  local  paper.  '  'The  response  was  terrific.  We  weren't  quite  prepared 
for  it,  sales  just  took  off,"  says  Beatrice  Hindman.  People  came  from  within  a  15-mile  radius, 
seeking  out  "non-medical"  items  like  shaped  cutlery,  trolleys  and  walking  aids,  kettle 
tippers. 

But  the  Hindmans  did  not  stop  there.  An  open  day  was  arranged  at  Earlswood  Lodge, 
a  retirement  home ,  which  Mrs  Hindman  says  was  very  successful  for  making  contacts .  As 
well  as  nursing  staff,  patients,  doctors  and  relatives,  the  exhibition  was  attended  by  the  locaJ 
fire  officer,  town  clerk  and  a  representative  from  Age  Concern. 


While  traditional  channels  of  supply  are 
diminishing  and  the  size  of  the  potential 
market  is  increasing,  '  'no  one  is  better  placed 
than  pharmacists"  to  bring  market  and 
products  together,  says  Mr  Lister.  The 
company  runs  a  direct  mail  order  service,  but 
is  keen  to  use  other  retailers,  as  the  retired 
tend  to  use  less  mail  order  than  other  groups . 
"Pharmacists  know  their  customers  who 
come  to  talk  about  their  health  problems,  and 
customers  respect  pharmacist's  advice." 

Ways  &  Means  offers  a  branded  range  of 
retail  packaged  products  covering  most  mild 
physical  problems.  No  special  staff  training  is 
needed  because  the  packaging  carries  full 
explanations,  says  Mr  Lister.  The  nationwide 
sales  force  is  backed  up  by  customer  service 
facilities  in  Nottingham,  and  the  company 
offers  retailers  packages  featuring  faster 
selling  lines.  A  trade  price  list  offers  30  per 
cent  margins  with  commission  arrangements 
for  in-store  catalogue  ordering.  Carriage  is 
paid  on  orders  of  £125  and  free  catalogues  are 
available  with  opening  orders. 

Nottingham  Rehab  have  recently 
experimented  with  a  Ways  &  Means  shop  in 
Mansfield  which  proved  unsuccessful.  Mr 
Lister  says  the  failure  was  partly  because 
Mansfield  was  not  a  particularly  good  shopping 
town  but  also  because  disabled  equipment '  'is 
not  a  stand  alone  business  and  needs  to  be 
allied  to  another  relevant  area."  He  warns 
pharmacists  not  to  expect  a  huge  volume  of 
business,  but  to  see  it  as  an  ancillary  service 
to  the  community. 

Sales  may  be  patchy 

A  cautionary  note  is  also  sounded  by  Edward 
George,  Thames  Valley  Medical's  sales 
administration  manager.  Sales  of  equipment 
for  the  disabled  varies  greatly  around  the 
country,  and  can  be  very  patchy,  he  says. 

TVM  tried  merchandising  disabled 
sections  in  about  30  shops  in  London  and 
Reading  some  two  years  ago,  but  only  about 
three  really  took  off.  It  was  not  economic,  he 
says.  A  reasonable  display  needs  a  space  of  6 
to  7  ft,  excluding  wheelchairs  and  walking 
frames,  and  space  is  always  at  a  premium. 

Another  problem  was  the  supply  of 
equipment  through  Social  Services:  "People 
were  coming  in  and  looking  at  things  and  then 
going  to  Social  Services,"  says  Mr  George. 
Retailers  should  sound  the  area  out  to  start 
with,  and  find  out  how  much  support  the  Social 
Services  give  or  they  may  end  up  wasting  their 


The  market 

*  There  are  six  million  disabled  people  in 
the  UK 

*  The  average  life  expectancy  is  now  74 
years 

*  About  20  per  cent  of  the  population  is 
over  retirement  age 

*  The  over  50s  are  40  per  cent  of  the 
population  and  have  more  disposable 
income  than  ever  before 


time.  "If  it's  a  very  poor  area  and  no  help  is 
available  then  people  have  to  go  without." 

However  TVM  would  be  extremely  happy 
to  help  pharmacists  with  displays,  and  supply 
goods  from  the  new  catalogue  on  a  sale  or 
return  basis.  The  minimum  order  is  £2 .50  and 
goods  are  despatched  within  48  hours  of 
receipt  of  order.  Despite  his  reservations,  Mr 
George  says:  "There  is  a  market  there." 

Terry  England,  Homecraft  Supplies  UK 
sales  director,  also  believes  the  market  is 
there,  but  adds:  "It's  not  a  fashionable  area 
for  people  to  spend  money,  attitudes  need  to 
change."  Although  aids  may  provide 
independence,  part  of  the  problem  is  admitting 
that  people  need  help,  it's  just  like  wearing 
glasses  or  false  teeth.  "Something  is  needed 
to  trigger  that  chain  reaction,"  he  says. 

At  the  moment  there  is  not  sufficient 
turnover  to  make  it  a  viable  retail  operation  on 
its  own,  says  Mr  England.  Homecraft  claim  to 
be  the  largest  supplier  of  aids  in  the  country, 
and  their  catalogue  contains  over  700  items. 
Homecraft  supply  Social  Services  and  Local 
Authorities  and  their  catalogues  are  passed 
onto  potential  customers  through  occupational 
therapists.  There  is  a  very  large  potential 
market  and  pharmacies  are  the  most 
promising  outlets,  but  they  should  not  expect 
enormous  business  overnight,  says  Mr 
England. 

Philip  Davies,  director  of  Medeci  Rehab 
believes  the  revolution  is  coming,  but  is  still 
some  way  away .  "  In  five  years  time ,  instead 
of  waiting  months  for  someone  to  visit  from 
Social  Services,  patients  wiU  go  to  pharmacists 
and  say:  'Have  you  got  something  to  help 
me '  ? " 

If  pharmacists  take  up  the  challenge  to  be 
suppliers  of  aids  for  daily  living,  and  not  just 
urinals  and  walking  sticks,  they  may  prove  to 
be  the  catalyst  that  bnngs  the  revolution  that 
much  closer. 
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AAH  home  helps 
to  the  fore 

If  you  want  to  get  to  the  top  of  the  popularity 
stakes  with  your  elderly  customers,  just  offer 
to  help  fetch  their  shopping  home.  But  you  do 
not  have  to  leave  your  shop.  Just  suggest  they 
try  the  bright  red  plastic  bag  grip,  featured  in 
AAH's  Home  Health  catalogue,  and  they  will 
thank  you  profusely  and  return  empty  handed 
to  seek  out  more  invaluable  aids  for  jobs 
around  the  home.  Add  to  that  the  spin  off  from 
satisfied  shoppers  spreading  the  word  among 
family  and  neighbours,  and  you  could  be  on  to 
a  winner. 

The  Home  Health  catalogue  is  full  of  all 
sorts  of  handy  items  designed  to  make  life 
easier  for  the  less  able.  Like  key  turners  to 
give  a  good  grip  to  small  keys,  and  an  egg  cup 
with  a  suction  base  that  holds  it  firmly  in  place . 
Then  there  are  the  more  traditional  items,  like 
feeding  cups  and  walking  frames. 


Last  year,  AAH  changed  the  name  of  their 
Central  Surgical  Stores  in  Kingswinsford,  to 
the  Healthcare  Centre.  The  impetus  was  the 
general  ageing  of  the  population,  says  Alan 
Turner,  group  marketing  director. 

'  'There  is  a  trend  towards  people  coming 
out  of  hospital  at  an  earlier  stage  in  their 
recovery.  They  have  more  knowledge  about 
the  products  they  have  been  using  in  hospital 
and  look  for  support  from  family  and 
pharmacists,"  he  says. 

As  part  of  the  wholesaler's  move  from 
supplier  to  marketeer  over  the  past  10  years, 
"we  decided  to  help  pharmacists  help 
themselves,"  says  Mr  Turner. 

Many  of  the  products  included  in  the  Home 
Health  catalogue  are  available  through  mail 
order,  but  Mr  Turner  is  confident  that  the 
service  through  pharmacies  will  be  successful. 
"Patients  want  to  know  what  products  look 


like  and  what  they  can  do  —  being  able  to  see ' 
them  gives  more  reassurance."  Education  for  i 
pharmacists  and  staff  is  a  key  factor.  Training 
sessions  at  the  Healthcare  Centre  in  areas  like 
stoma  care  and  incontinence  are  in  the 
pipeline. 

Nigel  Green,  surgical  marketing  manager, 
masterminded  the  transformation  from 
surgical  supplies  to  "user-friendly"  items.  He 
says  the  rise  in  requests  from  patients 
prompted  the  move  to  a  self-contained 
catalogue  following  the  launch  of  the 
Healthcare  Book,  carrying  incontinence  and 
ostomy  supplies,  last  March.  The  launch  of  the 
Home  Health  catalogue  was  brought  forward 
to  September  at  Chemex  and  already  requests 
have  exceeded  expectations,  with  more  than 
1,000  orders. 

A  pilot  scheme  at  Hartley's  chemist  in 
Burnley  provided  useful  lessons.  "We  found 
people  didn't  like  the  clinical  approach, ' '  says 
Mr  Turner.  '  'The  best  results  were  obtained 
by  displaying  small  items  like  a  jar  opener  that 
grab  people's  attention  and  leads  to  questions 
about  larger  items  like  bath  rails  and 
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suBASEAt 


British  Made 


HOME  NURSING 
&  HOSPITAL  REQUISITES 


•  Portable  Bidets 

•  Bed  Pans  &  Urinals 

•  Douches,  Syringes  &  Puffers 


•  Air  Rings  &  Ice  Packs 

•  Hot  Water  Bottles 

•  Heated  Feeding  dishes 

•  Drinking  &  Feeding  cups 

•  Commode  Buckets 

•  Inflatable  Toilet  Seat  Cushions 

•  Safety  Bath  &  Shower  Mats 


WILLIAM  FIREEMAN  &  CO  LTD 


Suba  Seai  Works,  Staincross,  Barnsley,  S  Yorks,  S75  6DH 
Tel  0226  284081  Telex  547186  Fax  0226  731832 


MOLIVLYCKE 

Molnlycke  have  over  20  years'  experience  in  the  field  of 
managing  incontinence,  both  from  the  product  side  as 
well  as  the  physical  management  and  education  to  sup- 
port our  products.  TENASYSTEM  comprises  a  range  of 
products  to  suit  the  varying  sizes  of  individuals,  as  well 
as  their  degree  of  incontinence  (TENETTE  and 
TENADOR)  for  light  incontinence,  and  medium  to  large 
pads  (TENAFORM)  for  heavier  incontinence.  To 
complement  the  system  Molnlycke  manufacturers 
SLIPAD  an  ALL-in-One  aid  for  adults  as  well  as  a  range 
of  UNDERPADS  and  WASHING  and  WIPING  products. 

TENASYSTEM  pads  are  body  shaped  and  supported  by 
a  range  of  stretch  pants  (TENAFIX).  All  the  available 
products  are  designed  to  be  used  against  individual 
assessment  as  to  the  needs  of  each  individual. 
Molnlycke  provide  a  complete  educational  back-up  for 
these  products,  to  ensure  that  they  are  fitted  correctly 
and  used  cost  effectively.  These  products  are  now 
available  to  pharmacists  either  through  your  A. A. H.  or 
Unichem  wholesalers  or  direct  from  Molnlycke.  For  fur- 
ther information,  please  contact  Colin  Pritchard,  Bus- 
iness Development  Manager  at  the  following  address. 

SOI  THFIKLDS  ROAD.  1)1  \STABLE 
BKOrORDSHIRK 
Telephone:  0 j82-()002  1 1 
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commodes,"  explains  Mr  Green.  "Now 
customers  come  in  asking  for  new  items  and 
even  suggest  things  tiiat  could  be  designed. ' ' 
Items  from  the  catalogue  are  usually 
despatched  within  48  hours  and  although 
everything  is  listed  in  the  Vestric  code  book, 
the  £20  outlay  brings  added  extras  like  leaflets 


and  a  window  sticker.  Back  up  is  provided  by 
four  staff  at  the  Healthcare  Centre  and  if 
retailers  need  advice  on  displays, 
representatives  are  at  hand. 

Nigel  Green  encourages  pharmacists  to 
offer  this  service  to  nursing  homes  who  have 
in  the  past  been  "left  to  their  own  devices". 


By  the  Summer  AAH  hope  to  have  put 
together  a  catalogue  for  nursing  homes. 

"The  whole  thing  is  evolving  day  by  day 
and  we  are  trying  to  get  pharmacists 
involved,"  says  Alan  Turner.  "We  are  not 
stopping  at  producing  a  couple  of  books.  We 
know  there's  more  to  be  done." 


HEALTHCADE 
CENTDE 

your  partner  in  Health 

The  £20 ' ' Home  Health ' '  package  comprises : 

Home  Health  Catalogue 

Healthcare  Book  (if  a  copy  has  not  been 

already  requested) 
"Ask  your  pharmacist"  poster 
Fifty  free  leaflets  (additional  leaflets  cost  £5 

per  200) 

Healthcare  centre  window  sticker 
Quarterly  issues  of  Healthcare  Focus 
newsletter 

Home  Health  Catalogue  updates  and 
Healthcare  Book  updates 


Home  Health  Catalogue  Bestsellers 


Bathroom 


Bedroom 

Dressing 
aids 

Kitchen 


Dining 


Washing  mitt  with 
elasticated  wrist 
Nail  brush  with 
suction  pads 
No-Rinse  shampoo 
Dunlopillo  nursing 
pillow 

Elastic  shoe  laces 
Long  handled  shoe 
horn 

Rubber  twister  for 
opening  jar  and 
bottle  tops 
Capscrew  which 
can  be  wall 
mounted 
Vegetable  peeler 
shaped  for  arthritic 
hands 

Suction  egg  cup 
Two  handed 
feeding  cup 
Teapot  feeder  with 
large  spout 
Pat  Saunders  straw 
with  a  non  return 
valve 


Household 


Mobility 


Toilet 


Long  handled 
dustpan  and  brush 
Plastic  key  turner 
Pluglight  neon  glow 
for  stairs,  landings 
and  bedrooms 
Giant  print  playing 
cards  with  lV2in 
high  numbers 
Playing  card 
holding  discs 
Needle  threader 
Extend-a-Hand 
reacher  ~ 
medium,  long  and 
folding 

Chestnut  walking 
stick  with  rubber 
ferrule 

Folding  walking 
stick 

Folding  aluminium 
walking  frame 
Replacement 
ferrules 

Travel  seat  stick 
Bag  grip 

Portable  bidet  bow! 


r 


REHABILITATION  AND  GENERAL 
PRACTITIONERS'  EQUIPMENT 

We  supply  both  Rehabilitation  and  Genereil  Practitioners'  equipment, 
including  a  wide  range  of  Diagnostic  products. 

These  important  lines  complement  our  traditional  range  of  Ostomy 
and  Incontinence  products. 

Please  contact  our  Regional  Sales  offices  for  copies  of  our 
TVM  and  Bridge  catalogues. 


READING  MANCHESTER  DUNDEE  SWANSEA 

0734393433  0619414448  0382480900  0792472  823 


Thames  Vcilley  Mediccil  Ltd 

Chatham  Street,  Reading  RGl  7HT 
Incorporating  Bridge  Medical  Direct 
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Rollabout 
with  Doherty 

Doherty  Medical  are  manufacturing  under 
licence,  the  Australian  range  of  Rollabout 
wheelchairs,  designed  to  provide  maximum 
comfort  and  a  high  level  of  security. 

The  Fallout  chair  has  a  depth  of  support 
which  makes  it  "virtually  impossible"  for 
patients  to  fall  out,  and  is  suitable  for  patients 
needing  moderate  restraining.  An  alternative 
for  more  able  people  is  the  Easy  chair,  with  a 
higher  seat. 

Both  are  based  on  4in  wheels  and  the 
chairs  are  constructed  with  different  densities 
of  flame  retardent  foam,  covered  with  a 
removable  cover.  In  addition  lambswool 
fleeces  are  supplied  to  protect  against 
pressure  sore  formation. 

Chris  Martin,  Doherty's  marketing 
director  anticipates  that  the  chairs  will  be  sold 
to  nursing  homes  and  hospitals,  as  well  as  the 
housebound  elderly.  Dohertv  Medical.  Tel: 
01-804  1244. 


Design  for  living 

People  who  come  up  with  novel  ideas  for 
disability  aids,  but  lack  the  financial  backing  to 
translate  them  to  large-scale  production,  may 
find  help  from  Medeci  Rehab. 

Two  of  their  newest  products,  a  device 
that  clamps  onto  a  wheelchair  to  improve 
travel  over  rough  ground  and  a  dressing  aid 
called  Coat-on,  won  design  prizes  in  1988. 

Medeci  Rehab  is  partly  owned  by  St 
Bartholomew's  Hospital  and  recently  had 
another  accolade.  Their  adjustable  bath  seat 
was  found  by  the  Loughborough  Institute  of 
Consumer  Ergonomics  to  be  one  of  the  best 
bath  seats  tested. 

A  number  of  changes  have  been  made  to 
the  bath  seat  —  it  now  has  tie  bars  across  the 
legs,  large  rubber  buffer  pads  on  the  end  of  the 
seats  and  suckers  on  the  feet,  to  give 
enhanced  stability.  And  a  new  adjuster  bar 
makes  it  easier  to  fit.  Medeci  Rehab.  Tel:  0277 
2126370. 


Medeci  bathseat,  bathboard  and grabrail  trio 


Choosing  canes 

Sunrise  Medical  make  wheelchairs,  outdoor 
powered  vehicles  and  home  stairlifts  and 
elevators.  They  also  supply  a  range  of  folding 
walkers  and  single  and  footed  canes. 

Sunrise  give  the  following  advice  on 
helping  customers  choose  canes. 

*  Sticks  must  be  the  right  length.  Take 
measurements  from  the  wrist  crease  of  a 
relaxed  hand  to  the  ground. 

*  Sticks  should  not  be  too  heavy.  Aluminium 
canes  are  lightweight  and  strong. 

*  Handle  shape  can  be  important.  A  straight 
handle  is  usually  more  comfortable  but  cannot 
hook  over  the  arm;  a  swan-shaped  handle  is 
useful  for  those  with  poor  balance.  Sunnse 
Medical  Ltd.  Tel:  0384  480480. 


Giant  foot  warmer 

William  Freeman  have  introduced  a  deluxe 
giant  foot  muff  based  on  a  Suba-Seal  hot  water 
bottle. 

It  has  a  washable,  simulated  fur  fabric 
cover  and  a  lined  pocket  for  feet  to  slip  into. 
William  Freeman  &  Co  Ltd.  Tel:  0226 
284081. 


Molnlycke 
mobility 

Molnlycke  have  set  up  a  new  mobility  division 
aimed  at  supplying  upmarket  electric 
equipment  for  patients  at  home. 

Colin  Pritchard,  business  development 
manager,  says  the  range  includes  beds  and 
lifts  and  a  lightweight  wheelchair. 

Last  year  Molnlycke  launched  an 
incontinence  range  specially  packaged  for 
consumers  and  well-received  by  pharmacists. 

The  company  distributes  leaflets  in 
hospital  clinics  telling  patients  that  the  range 
is  available  through  pharmacies.  Molnlvcke 
Health  Care  Products.  Tel:  0582  600211. 


Keeping  Able 

Keep  Able  are  offering  retailers  a  starter  pack 
to  test  their  potential  market.  Popular  items 
from  the  mail  order  catalogue  for  kitchens, 
dining  rooms,  lounge,  bedrooms  and 
bathrooms  are  included. 

Keep  Able  supply  a  colour  or  black  and 
white  catalogue  which  also  features  larger 
items  like  commodes  and  wheelchairs.  Keep 
Able.  Tel:  0933  679426. 


Eye  drop  aid 

Pharmacist  Ernest  Prebble  has  designed  a 
compliance  aid  to  help  elderly  patients  apply 
eye  drops. 

' '  About  1 0  per  cent  of  people  aged  over  75 
years  have  eye  problems,  and  at  least  5  per 
cent  of  theje  are  chronic  conditions  like 
glaucoma  and  cataracts,"  says  Mr  Prebble. 
"They  aic  often  arthritic  and  pooriy  sighted 
and  applied  drops  just  run  down  their 
cheeks." 

His  solution,  is  a  "nutcracker"  device 
fitted  with  an  eye  bath  (C&D,  January  20, 
p84).  Made  in  Keighley,  Yorkshire,  the 
Opticare  system  is  distributed  by  W.W. 
Medsystems.  Tel:  0484  654590. 


Cups  to 
commodes  from 
Unichem 

Unichem's  disabled  aids  range  includes 
feeding  cups  and  cutlery,  walking  aids, 
extender  hands,  raised  toilet  seats  and 
commodes. 

"With  the  changing  face  of  the  Health 
Service,  pharmacists  have  increasing 
opportunities  to  provide  a  disabled  aids  service 
for  their  customers.  Unichem  is  committed  to 
servicing  the  demand  for  this  demand, ' '  says 
Nick  Blurton,  surgical  advisor.  Advice  can  be 
obtained  from  their  Central  Services  division 
in  New  Addington,  Croydon.  Unichem  Ltd. 
Tel:  01-391  2323. 
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Enlarging  on 
Broad  Oak's 
prospectus 

We  noted  with  interest  Mr  D.P. 
Forrest's  letter  in  C&D, 
February  10.  As  sponsor  to  the 
BES  offers  for  the  Broad  Oak 
Pharmacy  series  of  companies 
(please  note  it  is  not  a  group),  we 
are  naturally  keen  to  ensure  that 
the  investment  proposition  is 
fairly  presented.  Consequently, 
we  would  like  to  add  to  the 
information  provided  by  Mr 
Forrest  as  unfortunately,  there 
are  one  or  two  errors  in  his 
exposition.  Also  he  omits  to  point 
out  that  the  prospectus  provides  a 
detailed  analysis  of  both  the 
marketplace  and  the  method  of 
operation  of  each  of  the 
companies. 

In  this  context,  we  would  take 
exception  to  Mr  Forrest's  parting 
comments.  I  quote:  "Don't  put  all 
of  your  money  in  one  basket.  If  a 
scheme  is  'too  good  to  be  true' 
then  it  probably  is! "  While  this  is 
good  advice,  by  attaching  it  to  the 
end  of  his  long  letter  he  has 
managed  to  paint  the  impression 
that  this  particular  prospectus  has 
been  unfairly  described  as  to  its 
merits  while  neglecting  all  other 
salient  points.  I  simply  cannot 
allow  this  suggestion  to  pass 
unanswered. 

Turning  to  some  of  Mr 
Forrest's  specific  points,  I  would 
like  to  amend  one  or  two 
inaccuracies.  Paydens  have  taken 
a  considerable  financial  risk  in 
underwriting  the  costs  of  these 
offers.  In  this  way,  we  have 
limited  the  fixed  issue  costs  to 
£20,000  per  company  and  any 
shortfall  will  fall  entirely  upon 
Paydens  Ltd.  We  would  also 
strongly  dispute  that  issue  costs, 
at  9  per  cent ,  are  "  a  bit  on  the  top 
side  for  an  issue  of  this  size  " .  In 
fact,  they  are  very  much  in  line 
within  the  marketplace  and  are  a 
reflection  of  the  BES  fund  raising 
limit  of  £500,000  per  company 
more  than  anything  else. 

Mr  Forrest  also  comments  on 
the  lack  of  investment  by 
directors.  First,  such  investments 
would  not  qualify  for  BES  tax 
relief.  Secondly,  Alan  Smith  and 
Gerald  Green  have  put  their 
professional  reputations  at  stake 
—  not  a  step  to  be  taken  lightly. 
Finally,  their  salaries  can  hardly  be 
called  excessive  at  £1,500  per 
annum  and  £1,000  per  annum 
respectively  from  each  company. 

It  is  also  important  to  realise 
the  general  philosophy  behind 
trying  to  put  together  a  successful 
BES  prospectus.  If  it  is  not  a 
reasonable  deal  for  all  parties 
involved,  including  managers, 
directors,  sponsor  and  investors. 


then  the  scheme  is  unlikely  to 
work  effectively.  In  this  context, 
let  me  confirm  the  following: 

1.  The  directors'  remuneration  in 
the  first  year  is  fixed  at  £4,000. 
Subsequent  inflation  increases 
are  likely  dependent  upon  the 
level  of  the  retail  prices  index. 

2.  The  Broad  Oak  Pharmacy 
Companies  are  free  to 
purchase  from  whoever  can 
quote  the  lowest  prices.  If 
Paydens  are  able  to  achieve 
this,  then  it  will  be  both  to  their 
benefit  and  Broad  Oak's. 

3.  Readers  will  be  able  to  form  a 
view  upon  whether  Paydens' 
ongoing  management  fee  of 
£5,000  plus  5.5  per  cent  of 
gross  profit  is  a  reasonable  fee 
or  not.  This  includes  all 
accountancy,  payroll, 
recruitment,  training  and  all 
other  services. 

4.  In  respect  of  the  founder 
shares  and  options,  the  level  of 
dilution  is  a  little  less  than 
suggested  by  Mr  Forrest. 
Consequently,  if  the  share 
value  did  rise  to  £3  per  share, 
as  in  Mr  Forrest's  example, 
BES  investors  would  receive 
approximately  a  375  per  cent 
increase  on  their  net 
investment  of  60p  per  share 
(assuming  they  were  40  per 
cent  tax  payers).  We  consider 
this  to  be  a  fair  return  between 
those  providing  the  capital  and 
those  providing  the 
mangement  skills. 
I  would  like  to  end  on  the  same 

point  as  Mr  Forrest.  Do  not  put  all 
of  your  money  into  one  basket 
unless  you  already  have  a  spread 
of  investments  elsewhere.  Please 
feel  free  to  read  assured  tenancy 
prospectuses  (we  have  five 
currently  available  for  subscription 
in  our  stable)  and  also  take  proper 
professional  advice  prior  to  filling 
in  the  application  form.  Chancery 
aims  to  be  a  long  term  player  in  the 
BES  market  and  it  is  not  our 
intention  to  issue  prospectuses 
which  are  designed  to  let  others 
"get  rich  quick"  at  the  expense  of 
the  investor.  We  strongly  believe 
that  Broad  Oak  has  very  much 
struck  the  right  balance  in  this 
respect. 


Craig  Reader 

Associate  director.  Corporate 
Finance  Division,  Chancery  pic 


Wait  until 


March 


Due  to  the  flood  of  inquiries  we 
are  receiving  I  would  like  to  set 
the  record  straight  regarding 
deliveries  of  our  new  shaving 
system,  Gillette  Sensor.  Gillette 
will  not  be  making  any  shipments 


of  (iillette  Sensor  to  any 
customers,  retail  or  wholesale, 
before  March  5. 

May  I  wish  all  readers  the 
undoubted  success  that  Gillette 
Sensor  will  bring  them  in  1990  and 
bevond. 


C.G.  Adcock 

RcguDKil  marketing  manager  — 
N.  Europe 

Shaving  division,  (iillette  UK  Ltd 


Top  ten' 

oral 
analgesic 
omission? 

The  "Top  Ten"  table  in  the 
January  13  issue  of  Chemist  & 
Druggist  was  a  considerable 
surprise  to  us  due  to  the  exclusion 
of  Calpol  from  the  analgesics 
listing,  and  the  eccentric  grouping 
of  decongestants,  sprays,  drops, 
and  rubs,  which  left  Actifed  and 
Sudafed  unrepresented.  The 
additional  "clarification"  from 
David  Timberlake  of  Nielsen 
(Letters,  February  3)  continues 
the  bizarre  exclusion  of  liquids 
from  "oral"  analgesics. 

Pharmacists  throughout  the 
UK  will  be  aware  of  the  true 
situation  and  will  correctly  place 
Calpol  at  the  top  of  the  left  hand 
column  in  Mr  Timberlake 's  letter. 
Obviously,  until  the  next 
publication  of  data  we  cannot  be 
absolutely  certain  that  Calpol  has 
retained  its  pre-eminent  position, 
but  the  fact  that  staff  at  Wellcome 
worked  throughout  the  Christmas 
break  to  keep  supplies  of  Calpol 
available  against  the 
unprecedented  demand  dunng  the 
flu  epidemic,  causes  us  to  believe 
that  this  is  most  likely. 

As  we  buy  data  from  Nielsen  I 
have  sought  their  comment  and 
they  confirm  that  Calpol  would 
figure  as  number  two  in  any 
normal  oral  analgesics 
classification  collecting  sales 
through  all  shop  types.  This  is  in 
spite  of  the  fact  that  Calpol  is  a 
Pharmacy  medicine,  which  is  not 
true  of  many  of  the  other  brands 
listed. 

My  reason  for  making 
comment  is  to  endeavour  to 
ensure  that  when  pharmacists  are 
making  their  bu\ing  decisions  they 
have  the  opportunity  to  make 
them  on  fully  appropriate  data. 


R.F.  Grice 

Divisional  manager 

Wellcome  Consumer  Healthcare 

Division 
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BUSINESS  DEVELOPMENT 


In  the  first  of  a  new  series  on  business  development  and  management  the  National 
Pharmaceutical  Association's  finance  officer  Brian  Dosser,  FCA,  looks  at  the  effects  of  the 
impending  change  to  separate  taxation  for  husbands  and  wives  and  what  retail  pharmacists  can 

do  to  minimise  their  tax  bill 


This  April  beings  another  step  for  the 
emancipation  of  women.  A  tax  edict  has  been 
in  use  for  nearly  200  years  which  stipulates 
that  "a  woman's  income  chargeable  to  tax 
shall  for  any  year  during  which  she  is  a  married 
woman  living  with  her  husband  be  deemed  for 
income  tax  purposes  to  be  his  income  and  not 
hers".  The  concept  is  to  be  abolished  from 
April  6,  and  jolly  good  riddance. 

The  current  system  is  unfair  in  a  number 
of  respects.  Firstly,  the  wife  has  no  allowance 
of  her  own  unless  she  has  earned  income .  This 
means  that  her  investment  income  attracts  no 
relief  and  often  is  taxed  at  the  husband's 
highest  tax  rate.  Secondly,  the  husband  is 
legally  responsible  for  declaring  his  wife's 
income.  This  could  put  the  husband  in  an 
awkward  position  if  the  fair  lady  is  coy  about 
her  finances  and  in  an  impossible  position  if  she 
refused  to  inform  him  about  the  bank  accounts 
she  operates  or  any  income-generating 
sidelines  developed  to  stretch  the  family 
budget. 

The  present  system  is  also  regarded  as  an 
infnngement  of  the  wife's  right  to  financial 
privacy.  The  partnership  expectation  of 
utmost  good  faith  and  disclosure  of  all  relevant 
facts  clearly  does  not  extend  to  financial 
matters  in  a  modern  marriage. 

Finally,  the  application  of  the  present  tax 
rules  often  discriminates  against  marriage. 
This  is  because  couples  living  together  usually 
pay  less  tax  than  a  married  couple  with  the 
same  combined  income.  Similarly  a  "two 
earner  couple"  will  pay  less  tax  than  a  "one 
earner  couple ' '  even  though  the  total  income 
is  the  same.  This  quirk  is  not  present  in  the 
taxation  systems  of  most  other  countries. 


Changes 


The  new  rules  from  April  6  treat  husbands  and 
wives  separately  for  income  tax  and  capital 
gains  tax  purposes.  Each  will  have  their  own 
personal  reliefs  and  each  will  have  their  own 
full  tax  rate  bands.  (Currently  the  basic  25  per 
cent  tax  band  ends  at  £20,700).  There  is  no 
aggregation  of  the  couple's  incomes.  Each 
individual  will  complete  their  own  tax  return. 
There  will  be  no  married  man's  allowance  in 
future,  only  a  single  person's  allowance. 

However,  so  as  not  to  disadvantage  the 
"single  earner  couple"  a  new  "married 
couples"  allowance  will  be  given. 
Paradoxically  this  new  allowance  is  applied  to 
the  husband's  income  first!  At  current  levels 
the  married  man's  allowance  is  £4,375,  the 
single  person  £2,785 and  the  married  couples 
rate  is  proposed  at  £1,590.  Deductions  from 
income  will  in  general  be  allowed  only  to  the 
actual  payer:  mortgage  relief,  however,  can 
be  shared  in  whatever  proportions  the  couple 
choose. 

Election  for  mortgage  interest  split  is 
made  using  Revenue  form  15  (1990).  Losses 
from  trade  or  profession  will  no  longer  be 
available  to  set  against  the  income  of  the  other 
spouse.  For  capital  gains  each  individual  will 
have  their  own  annual  exemption  (currently 
£5,000)  and  there  will  be  no  offsetting  of  gains 
and  losses  between  the  couple.  Any  assets 
held  in  joint  names  will  be  assumed  to  be 
owned  50/50,  unless  an  election  to  the 
contrary  is  made.  In  any  such  election  (made 


Divide  the 
spoils  to  save 
on  tax 


Brian  Dosser,  FCA,  NP A  finance  officer 

under  section  282B  Taxes  Act  1988)  the 
income  and  capital  must  be  split  in  the  same 
proportion.  For  example,  if  the  asset  is 
elected  to  be  80  per  cent  belonging  to  the  wife 
then  she  must  also  receive  80  per  cent  of  the 
income.  A  joint  declaration  is  required,  which 
will  be  effective  from  the  date  made  except 
that  declarations  before  June  6  this  year  may 
be  backdated  to  April  5.  There  will  be  no 
change  in  the  taxation  of  outright  transfers  of 
assets  between  husband  and  wife.  These  will 
continue  to  be  treated  as  "no  gain,  no  loss" 
transfers  for  capital  gains  tax  purposes. 

Effect 

So,  what  are  the  effects  of  the  changes  for 
retail  pharmacists  and  what  steps  should  he 
(or  she!)  take  to  minimise  the  tax  bill? 

The  first  practical  effect  is  likely  to  be  an 
unpleasant  one  in  the  form  of  extra 
correspondence  with  the  tax  office  as  they 
start  to  request  information  to  build  up  all  the 
new  files  for  married  women. 


For  the  taxpayer  the  planning  objectives 
will  remain  virtually  the  same  as  at  present. 
These  should  be  to: 

1 .  Utilise  both  spouses'  personal  allowances 
and  the  marriage  allowance: 

2.  Use  up  both  exemption  limits  for  capital 
gains  tax,  and 

3.  Use  as  much  as  possible  of  the  basic  band 
relief  for  each  spouse  to  prevent  tax  being 
assessed  at  the  higher  rate  of  40  per  cent. 


Planning 


The  objectives  stated  above  can  be  achieved 
or  attempted  by  judicious  splitting  of  income, 
and  by  transferring  assets  <  between  the 
mamed  couple.  The  main  items  for  action  are: 

Earnings  allocation 

The  new  legislation  will  offer  little  advantage 
as  regards  the  splitting  of  earned  income.  This 
is  because  most  pharmacists  will  already  have 
their  spouses  on  the  payroll  if  they  are  not  fully 
employed  elsewhere. 

Except  where  the  spouse  is  also  a 
pharmacist  (in  which  case  a  partnership  would 
probably  be  better)  it  will  still  be  easy  to  use 
up  the  personal  allowance  but  difficult  or 
impossible  for  small  businesses  to  justify  a 
spouse '  s  salary  large  enough  to  use  up  all  the 
basic  band  of  tax  at  25  per  cent.  Proprietors  of 
larger  groups  of  pharmacies  have  more  scope, 
since  the  spouse  can  perform  a  group 
management  function  which  could  justify  a 
higher  salary. 

It  should  be  remembered  that  salaries  paid 
to  relatives  must  be  at  commercial  rates 
appropriate  for  the  duties  performed 
otherwise  the  Revenue  will  disallow  the 
excess  expenditure.  For  a  business  run  by  a 
sole  proprietor  the  duties  for  which  the  spouse 
is  paid  usually  involve  some  or  all  of  the 
following:  assistance  in  the  shop,  secretarial 
and  bookkeeping  work,  preparation  of  payroll, 
assistance  with  deliveries  and  oxygen 
supplies,  stock  control  and  purchasing.  (Not 
forgetting  time  and  travel  costs  for  visits  to  the 
local  cash  and  carry  for  emergency  and 
specialist  lines).  Much  of  this  administration 
can  only  be  undertaken  outside  of  shop 
opening  times ,  so  may  justify  premium  rates 
of  pay  for  unsocial  hours. 

Sharing  or  transferring  assets 

This  is  the  aspect  of  the  new  legislation  which 
offers  the  greatest  scope  for  tax  planning.  It 
does,  of  course,  require  the  married  couple  to 
have  some  accumulated  wealth  and  assets  to 
begin  with.  It  also  assumes  that  the  marriage 
is  a  sound  one!  It  would  be  folly  to  transfer  all 
the  assets  to  the  non-working  spouse  only  to 
find  they  were  then  removed  to  foreign  parts 
to  be  enjoyed  in  the  company  of  the  local  milk 
person! 

Interest  from  some  investments  such  as 
bank  deposit  accounts  and  building  societies  is 
taxed  at  source  at  a  composite  rate  and  this  tax 
cannot  be  reclaimed.  There  is  therefore  no 
point  in  transferring  such  accounts.  They 
could,  however,  be  re-invested  in  the 
spouse's  name  in  gilts  or  equities  or  in 
accounts  where  interest  is  paid  gross. 
Investment  in  gross  accounts  such  as  National 
Saving  Bank  investments  or  capital  bonds 
could  avoid  the  nuisance  and  delay  of 
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rrcseni  siiudiion 

Suggested  split  for  new  rules 

1989/90 

1990/91 

Combined 

Husband 

Wife 

£ 

£ 

£ 

Income 

OLIICUUIC    LJ    \JLUlllo  lLViiI 

pharmacy  business 

25,000 

25,000 

PAYE  wife's  salary 

9,000 

9,000 

lIlVcbLIIlCllL  UlLUIllc  V^iUbo^ 

1  ^  non 

7,500 

7,500 

Capital  gains 

1  u ,  uuu 

5,000 

5,000 

1  otal  income 

37,500 

21,500 

Tax  reliefs 

Personal 

4,375 

2,785 

2,785 

Additional  re  wife's  earned 

income 

2,785 

— 

— 

Married  couple 

1,590 

— 

Mortgage  relief 

4,500 

4,500 

— 

Capital  gains  annual 

exemption  (Note  iv) 

5,000 

5,000 

5,000 

Lower  rate  tax  band 

20,700 

20,700 

20,700 

Tax  payable 

16,125®  25% 

— 

Schedule  'D 

16,125®  25% 

=  4,032 

=  4,032 

— 

6,215®  25% 

PAYE 

6,215®  25% 

=  1,554 

=  1,554 

7,500®  25% 

7,500®  25% 

Investment  income 

15,000®  25% 

=  1,875 

=  1,875 

3,750 

2,925®  15% 

Higher  rate 

16,640®  15% 

=  439 

=  2,496 

nil 

nil 

Capital  gain 

5,000®  40% 

=  2,000 

£6.346 

£3,429 

Total  tax 

£13,832 

1990/91  Combined  =  £9,775 

reclaiming  tax.  Any  transfers  of  assets  must 
be  outright  and  unconditional.  For  simplicity 
the  Revenue  will  treat  income  from  assets 
held  in  joint  names  as  belonging  half  to  each 
partner  (providing  that  no  election  to  the 
contrary  has  been  made).  This  could  be 
advantageous  where  the  higher  tax  payer  in 
reality  owns  the  lion's  share  of  a  joint  asset. 

To  get  some  idea  of  the  savings  possible, 
set  out  opposite  is  the  hypothetical  case  of  a 
pharmacist  who  has  an  investment  portfolio 
(inherited!)  generating  capital  gains  and 
income,  and  whose  wife  assists  in  the 
business .  For  simplicity  the  figures  ignore  any 
indexation  of  reliefs  for  1990/91 . 

Notes  to  table 

(i)  To  ensure  that  any  capital  gains  have  a 
chance  to  arise  in  the  required  ratio  it  would  be 
necessary  to  put  all  the  investment  portfolio 
into  joint  names. 

(11)  In  this  example  most  benefit  is  obtained  by 
giving  all  the  mortgage  relief  to  the  husband. 

(iii)  The  couple  should  apply  for  separate 
taxation  of  wife's  earnings  for  1989/90  as  this 
will  produce  a  tax  saving  of  £296. 

(iv)  It  is  possible  that  the  individual  capital 
gains  exemption  may  be  reduced  by  the  1990 
Budget. 

Unless  you  are  a  matheniatietan ,  finding  the 
optimum  division  is  not  easy  {in  this  particular 
example  a  50/50  split  of  investment  income  and 
gains  happens  to  be  about  right,  but  this  will  not 
usually  be  the  case).  In  any  event,  no  elections  or 
transfers  should  be  made  until  you  have  checked 
the  potential  outcome  with  your  accountant ,  and 
do  not  forget  there  may  be  inheritance 
considerations  and  factors  other  than  taxation 
to  be  taken  into  account  before  making  any 
decisions. 


THE  UNIQUE 
TWO-WAY 
SHOPFITTING 
REMEDY. 


MYERS 


rjo:  BFN  Showrax,  lower  Road,  Gravesend,  Kent  DAI  1  9BE 
I        Please  tell  me  more  about  the  BFN  Showrax  remedy. 

I  NAME  

I    NAME  OF  PHARMACY  

ADDRESS   

I^TELNO   


BFN  ShHOWRAX  experts  in  pharmacy 
shopfitting  for  many  years,  is  the  company 
best  able  to  service  both  your  retail  sales 
areo  and  the  oil  important  dispensary.  This  is 
because  only  BFN  can  provide  the  unique 
combination  of  SFHOWRAX  modular 
shelving  systems,  together  with  the 
acclaimed  Myers  dispensan/  system.  Our 
highly  trained  consultants  ore  specialists  in 
ihe  pharmacy  sector  and  will,  you'll  find, 
completely  understand  the  total  needs  of 
your  business. 

SFHOWRAX  systems  are  specially  designed 
to  give  you  the  optimum  balance  between 
looks  and  function  and  are  dedicated  to 
maximising  your  retail  profit.  The  Myers 
system  combines  high  quality  natural 
materials  with  space-efficient  storage 
features  and  a  flexible  ability  to  meet  all 
modern  dispensan/  needs. 
For  a  no  obligations  diagnosis,  call  free  on 
the  SHOWRAX  LINK  LINE,  use  this 
publication's  readers  reply  service  or  fill  in 
the  coupon 

FREE  LINKLINE  0800  525104 

BFN  Storefitters  Limited 
Lower  Road,  Gravesend,  Kent  DAI  1  9BE 


(BLOCK  LETTERSi 


i 


SHOWRAX 

CHEMIST  &  DRUGGIST  24  FEBRUARY  1990 


291 


SSNEWS 


PATA  catch 

238 
price-cutters 

A  total  or  238  cases  of  price 
cutting  on  OTC  medicines  were 
brought  to  the  attention  of  the 
Proprietary  Articles  Trade 
Association  in  1989, 10  fewer  than 
the  previous  year. 

Action  against  offending 
traders  resulted  in  103  assurances 
being  given  to  the  PATA  that 
incorrect  prices  would  be  adjusted 
and  maintained  in  future.  With  the 
Association's  help,  manufacturers 
received  a  further  61  assurances 
from  erring  traders;  10 
undertakings  were  obtained  by 
the  Association's  solicitors  that 
prices  would  be  held  in  line  with 
manufacturers'  price  lists  in  future 
and  two  consent  orders  were 
obtained  on  behalf  of  Proctor  & 
Gamble  (Health  and  Beauty 
Care). 

One  business  reported  as  a 
price-cutter  closed  down,  one 
complaint  was  found  not  to  be 
justified  and  15  traders  were 
assumed  to  have  stopped  price- 
cutting  as  no  further  evidence  was 
available  to  the  contrary. 

During  the  year,  80 
community  pharmacies  were 
visited  by  the  PATA's  director 
Gerry  Harraway  to  discuss  the 
Association's  work  and  a  further 
23  traders  were  checked  for  cut- 
pricing  activities. 

AAH  Nl  move 

AAH  have  acquired  the  Northern 
Ireland  OTC  wholesalers  S. 
Haydock  and  Co  to  reinforce  their 
presence  in  the  province. 

Bill  Revell  told  C&D:  "As 
Haydock  was  only  a  wholesaler  of 
OTC  products  they  were  finding 
they  had  difficulties  in  developing 
the  business.  However  AAH  can 
add  in  ethicals,  which  will  give 
much  more  potential  for 
expansion.  Advantages  for  AAH 
include  access  to  new  accounts." 

AAH  have  no  plans  to  radically 
change  Haydock  but  say  they  will 
introduce  operational  efficiencies. 


Fire  devastates  Lloyds 
Atherstone  warehouse 


A  fire  devastated  much  of  the  main 
warehouse  of  Lloyds  Chemist  on 
St  Valentines  Day.  Estimates  of 
the  cost  of  the  damage  run  as  high 
as  £5  million. 

Two  firemen  were  seriously 
injured  when  a  wall  collapsed  and 
are  still  in  hospital  with  severe 
fractures  and  internal  injuries. 

The  Warwickshire  Fire 
Brigade  called  in  13  fire  appliances 


suspicious  . 

Despite  the  blaze,  Lloyd's 
retail  outlets  are  understood  to  be 
little  affected.  There  are  two 
warehouses  at  Atherstone 
headquarters,  and  the  one  that 
burnt  down  holds  the  weekly 
order  lines.  Ethicals  and  OTC 
medicines  stocks  are  reportedly 
unaffected. 

Lloyds    have    a  second 


Lloyds  warehouse  —  firemen  damp  down  after  the  blaze 


and  100  firemen  to  fight  the  blaze 
at  the  company's  Atherstone 
headquarters.  Around  a  million 
aerosols  exploded  in  the  blaze, 
scattering  over  a  wide  area  of  the 
trading  estate  and  nearby  playing 
fields.  All  the  staff  were  safely 
evacuated,  though  one  security 
officer  was  taken  to  hospital 
suffering  from  shock. 

Police  ordered  crowds  back 
from  the  scene  and  toured 
adjoining  streets  warning 
householders  to  close  their  doors 
and  windows  and  stay  inside. 
They  were  uncertain  about  the 
nature  of  the  chemicals  stored  in 
the  building  and  there  was 
concern  that  the  roof  contained 
asbestos.  The  public  was  warned 
to  keep  away  from  any  dust 
thrown  up  by  the  fire. 

The  fire  investigation  team 
said  the  fire  is  thought  to  have 
resulted  from  a  fault  in  an  oil-fired 
space  heater.  The  police  said  that 
the  current  feeling  at  the  time  of 
the  blaze  was  that  it  was  "not 


warehouse  for  weekly  order  lines 
at  Langley,  near  Birmingham. 
However,  the  post  room  was 
destroyed  in  the  fire,  so  problems 
on  the  administrative  side  can  be 
expected. 

Lloyds  say  they  are  fully 
insured  for  buildings,  fittings, 
stock  and  loss  of  profits,  and  that 
independent  loss  assessors  have 
already  been  appointed. 

"Management  expects  that 
group  performance  will  not  be 
materially  affected  by  the  fire," 
say  Lloyds.  The  Langley 
warehouse,  which  services  the 
company's  drugstore  network, 
has  '  '80  to  90  per  cent"  overlap  of 
lines,  and  in  the  short  term  the 
company  is  using  this  site  to 
service  all  their  retail  shops  with 
paper  and  toiletries. 

Lloyds  are  hoping  to  sign  a 
short  term  lease  on  a  warehouse 
near  to  their  Atherstone 
headquarters.  Meanwhile,  they 
expect  to  be  able  to  maintain 
"business  as  usual". 


Regional 
divide  at  NCC 

National  Co-operative  Chemistsi! 
Ltd  have  reorganised  theiri 
management  structure  into  three 
geographical  regions,  creating 
three  new  senior  posts. 

Bryan  Kirkwood  becomes 
northern  regional  manager;  Neil' 
Slater  is  the  new  central  regional 
manager;  and  Howard  Bilton  is 
southern  regional  manager. 
Eleven  area  managers  have  been 
appointed  to  take  day  to  day 
control  of  branches.  Roy' 
Carrington  remains  chief' 
executive  officer  and 
superintendent  pharmacist. 

NCC  had  an  annual  turnover 
last  year  of  almost  £50m,  and  have 
recently  acquired  outlets  in  West 
Yorkshire,  Greater  Manchester, 
and  the  Midlands. 


Sunday  law 
test  case 

Three  retailing  chains  last  week 
lost  their  appeals  against  Sunday 
trading  convictions  in  a  judgment 
intended  to  clarify  the  law.  This 
follows  an  indecisive  outcome  ' 
when  a  similar  case  went  to  the 
European  Court  last  year. 
However,  the  Shopping  Hours 
Reform  Council  maintains  that  the 
law  is  still  in  doubt  on  Sunday 
trading. 

The  appeal  by  Payless  DIY, 
Texas  Homecare  and  W.H.  Smith 
Do  It  All  depended  on  whether  or 
not  EC  legislation  on  trade 
restriction  took  precedence  over 
the  Shops  Act  preventing  UK 
Sunday  trading.  The  European 
Court  said  this  had  to  be  decided 
by  national  courts. 

The  Northampton  Crown 
court  ruling  was  that  the  relevant 
section  of  the  Shops  Act  did  not 
contradict  European  legislation 
and  was  therefore  still  valid.  "The 
objective  of  Section  47  (of  the 
Shops  Act)  is  to  preserve  Sunday 
as  a  non-trading  day.  Section  47 
does  no  more  than  is  necessary  to 
achieve  that  objective , "  say s  the 
judgment. 
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Pictured  above  is  Unichem  's  new  automatic  order  picking  machine 
capable  of  processing  some  500  orders  in  40  minutes,  compared  to  3 '/z 
hours  by  hand.  Picking  errors  should  be  considerably  reduced  as  the  800 
fastest  selling  lines  are  now  automatically  selected.  Some  £300, 000  has 
been  invested  in  this  first  stage  of  a  £600,000  outlay  which  includes  a 
similar  machine  at  the  new  Letchwotih  site. 


OMtNGEVENTS 


Lornamead 

-US 
acquisition 

,ondon  Financial  Trust,  a  wholly 
iwned  subsidiary  of  Lornamead 
,td  have  purchased  a  controlling 
iteresting  in  Cleopatra  Kohlique 
nc,  a  publicly  quoted  company 
lased  in  New  York. 

Cleopatra  Kohlique 's  product 
ange  of  "popular  price"  eye 
osmetics  sells  to  over  200 
ustomers  in  the  US,  comprising 
if  approximately  7,500  retail 
lUtlets.  In  1988  the  company 
itroduced  a  cosmetics  range 
lesigned  for  women  of  all  skin 
olour,  including  darker  skin  and 
ilive  complexions. 

George  Jatania,  joint  managing 
lirector  of  Lornamead,  has  been 
ppointed  chief  executive  officer 
nd  chairman  of  Cleopatra  Inc. 
'The  company's  products  offer  a 
[reat  export  potential  and  we  plan 
0  launch  the  product  in  the  UK 
his  year,"  he  says. 

Another  Lornamead 
subsidiary,  Celsius  International, 
ire  shortly  to  launch  a  nine  strong 
ange  of  mass  market  men's 
oiletries  (Counterpoints, 
)ctober  7,  1989).  Distribution  will 
litially  be  through  Boots  from 
une,  gradually  being  rolled  out 
hrough  other  outlets  later  in  the 
fear. 

Chief  executive  of  Celsius  is 
i^ike  Jatania,  with  sales  handled 
ly  Gary  Clarke  (previously  with 
'aberge  and  Avon  Cosmetics), 
"he  range  has  been  available  in 
reland  since  last  year. 

Lornamead  saw  its  initial 
uccess  in  West  Africa,  where  it 
cted  as  an  export  and  confirming 
ouse  with  a  client  list  including 
Jolgate  Palmolive,  Alberto 
Culver,  Gillette  and  Johnson  & 
ohnson. 


BRIEFS 


Smithkline  Beecham  are  to  dispose  of 
Zambeletti  Espana  SA,  one  their 
four  Spanish  pharmaceutical 
companies,  as  an  ongoing 
concern.  The  company  intends  to 
retain  its  other  three  Spanish 
companies  —  Beecham,  SK&F 
and  Morrith,  and  plans  to  build  a 
new  research  centre  and  central 
administration  building  for  the 
companies  in  Madrid  within  the 
next  two  years.  Meanwhile,  the 
existing  centres  of  administration 
for  SK&F  and  Beecham  are  to  be 
moved  to  Madrid  this  June. 

Porton    International    pic  are 

negotiating  to  buy  the  Centre  for 
Applied  Microbiology  and 
Research  from  the  Government. 
Porton  already  have  several 
agreements  involving  CAMR 
including  one  for  the  distribution 
and  marketing  of  products  and 
processes  developed  by  the 
centre  in  return  for  a  10  per  cent 
royalty. 

The  French  Government  has  decided  to 
make  a  gift  of  35  per  cent  of 
Roussel-Uclaf's  share  captial, 
worth  some  £350  million,  to 
Rhone-Poulenc.  Hoechst,  the 
majority  shareholder,  have  agreed 
to  the  move.  Rhone-Poulenc  is 
itself  state-owned.  "This  decision 
fits  into  the  general  pattern  of  the 
development  of  co-operation 
between  the  two  chemical 
groups,"  says  Rhone-Poulenc. 

Astra  Pharmaceuticals  Ltd  the 

pharmaceutical  distributors,  will 
have  new  telephone  and  facsimile 
numbers  from  Februarv  27.  Tel: 
0923  266191 ;  Fax:  0923  260431 . 
The  company  will  continue  to 
trade  from  Home  Park  Estate, 
Kings  Langley,  Herts,  WD4  SDH. 

Hedley  Taylor  pic  are  moving  their 
headquarters  from  Stevenage  to 
their  Rugeley  Laboratories  at 
Redbrook  Industrial  Estate, 
Rugeley,  Staffordshire,  WS15 
IQX.  Tel:  0889  586611. 


NPA  courses 

The  NPA  is  holding  three  courses 
in  March  suitable  for  pharmacists 
and  pre-registration  graduates. 

The  first,  on  "Surgical 
hoisery"  is  on  March  20  and  costs 
£57;  '  'Truss  fitting"  on  March  21 
costs  £74;  and  "Stoma  care"  on 
March  22  costs  £57.  Where  a 
place  is  booked  on  all  three 
courses,  a  reduced  price  of  £130  is 
available. 

The  courses  are  being  held  at 
The  Great  Northern  Hotel,  Kings 
Cross,  London,  and  run  from 
10am  to  4pm.  Booking  forms  are 
available  from  the  NPA's  Training 
Department. 


PSNI  lecture 

The  next  lecture  in  the  Northern 
Ireland  Continuing  Education 
Programme  is  "Response  to 
symptoms  in  community 
pharmacy  practice  III",  at  The 
Drumkeen  Hotel,  Upper 
Galwally.  Belfast  on  February  28 
and  March  1 . 

The  tutor  is  Dr  Alison 
Blenkinsopp,  a  consultant 
pharmacy  trainer  from  Leeds. 


Brum  social 

The  Birmingham  Branch  of  the 
NPA  is  holding  a  social  evening  on 
March  24  at  The  Stadium  Indoor 
Bowls,  York  Road.  Hall  Green, 
Birmingham  from  6pm. 

The  cost  of  the  evening  is  £5 
per  person.  Tickets  are  limited  to 
two  per  member.  Tickets  can  be 
obtained  from  Mrs  Ann  Northey 
at  the  NPA. 


From  Butler's 

The  programme  of  training 
courses  being  run  for  pharmacy 
assistants  this  year  by  E .  H .  Butler 
in  Leicester  and  Northampton,  is 
available  from  Mr  Michael  Callus, 
sales  manager  E.H.  Butler  &  Son 
Ltd,  47  Morris  Road,  Leicester 
LE2  6BS. 

The  free  sessions  will  run  from 
March  7  to  September  20  and  are 
being  co-sponsored  by  various 
pharmaceutical  companies.  A 
buffet  and  refreshments  will  be 
provided. 

Monday,  February  26 

Eastbourne  Branch  RPSGB. 

Postgraduate  Centre,  Eastbourne 
District  (ieneral  Hospital,  at  8pm. 
■  'The  surgical  treatment  of  the  cancer 
patient,"  by  .Mr  P.  Rowe,  consultant 
general  surgeon. 

Tuesday,  February  27 

Cornwall  and  Isleof  Scilly  LPC. 

Kilbnnie   Hotel.    Mar.'ow  Cliff. 


Newquay,  at  8pm.  "The  new 
contract",  by  David  Sharpe, 
chairman,  FSNCT. 

Leicestershire  Branch  RPSGB. 

PCi.MC  Leicester  Royal  Infirmary  at 
7.30pm.  Postgraduate  Lecture  .S. 
Croydon  Branch  RPSGB.  The 
Medical  Centre,  .Mayday  Hospital  at 
8pm.  'T'ungal  infections  and  the 
pharmacist,"  by  Dr  R.J.  Taylor. 
Northumbrian  Branch  RPSGB. 
Winthrop  Laboratones,  Fawdon  at 
7.;50pm.  "Forensic  Methods",  by 
Sgt.  J.  Chisholm.  Regional  Cnme 
Squad. 

Wednesday,  February  28 

Barnet  Branch,  RPSGB.  Barnet 
General  PG.MC  at  7.,3(}pni.  "Patients, 
politics  and  the  pharmaceutical 
industry",  by  Dr  J.  Collier,  consultant 
pharmacologist,  St.  George's 
Hospital,  Tooting  Bee. 
Brighton  Branch,  RPSGB. 
PGMC ,  Bnghton  General  Hospital  at 
8pm.  Refresher  lecture  on  paediatrics. 

Thursday,  March  1 

Weald  of  Kent  Branch,  RPSGB. 

Postgraduate  course  postponed. 
Hastings    Branch,  RPSGB. 

Postgraduate  centre,  Royal  East 
Sussex  Hospital.  Holmesdale 
Gardens,  at  8pm.  "Current 
pharmaceutical  topics",  by  Ray  Jones. 
NPA  chairman. 

South  Staffordshire  Branch 
RPSGB.  Course  No.  Ll.CE,  Stowe 
House.  Lichfield  at  7.30pm. 
"Alzheimer's  disease  and  senile 
dementia." 

West  Metropolitan  Branch 
RPSGB.  Institute  Lecture  Theatre, 
Brompton  Hospital,  Fulham  Rd, 
London  SW3.  "Diet  and  Health",  by 
Dr  P.J.  Nicholls,  Welsh  School  of 
Pharmacy. 

Sunday,  March  4 

Lancaster.  Branch  RPSGB. 

Postgraduate  Medical  Centre. 
Lancaster,  at  10am.  Study  day  on 
"Immunisation". 

Advance  information 

I'nited  Kingdom  Clinical 
Pharmacy  Association,  a  dual 
symposium  on  clinical  pharmacy 
teaching  and  practice  research  at  York 
University  on  Apnl  20-22.  Contact 
Mrs.  Pat  Kennedy,  on  0533  552020. 
Retail  EftPos  90,  a  conference  at 
the  Cumberland  Hotel.  London  on 
Apnl  25-26.  Fee  £678  or  £402.50  per 
dav.  For  reservations  contact  Spectra 
on  0734  320177. 

British  Association  of 
Pharmaceutical  Physicians. 

"The  changing  face  of  post-marketing 
studies  and  computerised  tnals"  —  a 
symposium  at  the  Royal  Society  of 
Medicine,  on  March  29.  Registration 
fee  IS  £55  (members)  and  £75  (non- 
members).  Details  from  Elizabeth 
Richardson,  administrator.  B.APP.  on 
01-491  8610. 

International  Business 
Communications.  "NHS 
prescnbing  mechanisms  —  budgets, 
formularies,  and  rational 
prescribing/purchasing  decisions" ,  a 
seminar  on  Apnl  4,  and  ".After  the 
White  Paper" .  with  keynote  speaker 
Health  .Minister  Virginia  Bottomley, 
on  Apnl  5.  Both  at  The  London  Press 
Centre.  76  Shoe  Lane.  EC4.  Fee 
£287.50  for  each  seminar,  or  £517. ,50 
for  both.  Details  and  bookings  from 
Charlotte  Thornton,  IBC  leg.il  Studies 
&  Services  Ltd.  on  01 -236  4080. 
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APPOINTMENTS 


UT 


FTHE 


RDINARY 
TECHNICIAN 

Salary  scale:  £702 1  -£8542pa  according  to  skills  and  experience  plus 

C  1  580  London  Weighting. 
(Technicians  trained  and/or  currently  working  in  community  pharmacy 
are  welcome  to  apply) 

We  have  a  vacancy  for  a  technician  tojoin  our  rotational 
training  programme  which  covers  all  sections  of  the 
department: 

•  patient  services 

•  aseptic  compounding  including  TPN 

•  cytotoxic  drug  reconstitution 

•  ward  stock  topping-up. 

You  will  be  given  every  encouragement  to  develop  your 
management  as  well  as  your  technician  skills  to  enable  you  to 
contribute  fully  to  our  team,  in  an  environment  where  the 
technician's  role  is  fully  recognised  and  where  your  efforts  will 
be  appreciated. 

The  Royal  Marsden  is  a  postgraduate  teaching  hospital 
specialising  in  the  diagnosis  and  treatment  of  all  types  of 
cancer.  The  Fulham  Road  branch  is  situated  8  minutes  from 
South  Kensington  station  and  close  to  the  Kings  Road. 
For  more  information  about  the  post  or  to  arrange  an  informal  visit  to  the 
department,  please  phone  Tim  F?oot,  Group  Pharmacist  onOI-3528171 
ext  2420  Job  description  and  application  form  available  from  the 
Personnel  Department  on  exts.  2146/2147.  Closing  date:  9th  March 
1990 


NCOLOGY 


The  Royal  Marsden  Hospital. 
Fulham  Road,  London  SW3  6JJ 


EXPERIENCED  AGENTS 
REQUIRED 

For  the  following  areas: 

1.  Midlands 
2.  Kent/ Sussex/Surrey 
3.  Thames  Valley 

To  sell  our  high  quality  ranges  of  nail  accessories 
and  treatments,  imported  from  the  United  States. 
The  brands  will  be  supported  by  extensive  PR 
campaigns,  advertising,  promotions  and 
exhibitions. 

If  you  currently  sell  to  chemists  and  department 

stores,  we  would  be  interested  to  hear  from  you  and 
in  return  will  offer  a  high  rate  of  commission. 

Please  contact:  Lesley  Varrow,  The  Beauty 
Trading  Company  Ltd,  54  Wick  Road, 
Teddington,  Middx,  TWl  1  9DW. 
Tel:  01-943  5137/51 39. 


AGENTS 


IP&S 

Company  Limited 


WE  REQUIRE  EXPERIENCED  AGENTS 

IP&S  produce  a  range  of  printed  packaging  forthe 
chennist  industry.  Due  to  a  new  production  facility 
we  are  the  most  competitive  in  the  market.  If  you 
have  experience  you  can  earn  between  £1200-1500 
perweek. 

This  is  not  an  exaggeration.  Commission  rate  30% 
Ring  or  write  now:  Stuart  Pasliin  01 624  0185 
IP&S  Co  Ltd 
Suite  206,  Banderway  House 
156-162  Kilburn  High  Road,  London  NW6  4JQ 
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BUSINESS  FOR  SALE 


LABELLING  SYSTEMS 


COMPANY  FOR  SALE 

ENSURE  YOUR  FUTURE 
INDEPENDANCE  AND 
INCREASE  YOUR 
PROFITABILITY 
—  HOLDS  OVER  100  PL(PI)S 

—  COMPANY  NEVER 

TRADED 

—  BRAND  NEW  NAME 

(NOT  KNOWN) 

—  EVERYONE  OF  THE 
BEST  PI  LICENCES 

INCLUDED 

GENUINE  ENQUIRIES 
ONLY  PLEASE 

APPLY  BOX  C&D  3355 


PRODUCTS  &  SERVICES 


had  no  idea^computer  could  do  BOTH  PMRand  EPoS" 

Our  professional  PMRond  EPoS  systems 
may  be  run  on  separate  computers  or,  for 
Tiaximum  cost  effectiveness.on  one  computer 
Foil  FULL  DETAILS  CONTACT  US  ON... 

(042-128)3222 

14a  High  Street, Lynd hurst, 
Hants.S043  7BD 


-      ^  ,  f  /I 

'^,?liaipllll| 

5  "n  318  85"0  095  1  1  ' 


SHADOW  LABELLING 

SHADOW  PLUS  X^99''.JM 

PATIENT  RECORDS  X299'li 

PATIENT  RECORDS  PLUS  >/wi^^^H 

SHADOW  CONTROL  DOSAGE  , 

V    tor  your  nursing  home  business 

SHADOW  HOSPITAL  ^249!^ 

r 

COMPLETE  PATIENTRECORDS  SYSTEM/1,395' 

a  division  o(  Image  Micro  Systems  Ltd. 


■2  7  Waterloo  Place 
Leamington  Spa 
CV32  5LA 
(0926) 336485 


.hardware  h  software 


TEC 
SYSTEMS 

EXPERIENCE  COUNTS 

TIME  FOR  A  CHANGE  OF  SYSTEM? 
BUT  PRICES  ARE  TOO  HIGH  OR 

QUALITY  IS  TOO  LOW 
TRY  US  FOR  AN  ALTERNATIVE 

1st  FLOOR  OFFICES 
113T0WNGATE,  LEYLAND 

PRESTON  PR5 ILQ. 
TEL:  0772  622839/622841 

FAX:  0772  622879 


ORALABEL  PC 

The  Ultimate  in  pharmacy  systems. 


*  Versatile,  uncomplicated  labelling 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility . 

*  Complete  systems  or  software  only. 

For  leaflets  or  a  demonstration,  phone  or  write 


Computet  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


P  01/90 


MaiMn  RiclBaffdsoii 


In  Systems  Development 

Full  patient  records  with  drug  interactions 

FREEPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 
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LABELS 


STOCK  FOR  SALE 


UBEIS 
ORMOCHIVROE'. 


MACHINERY  FOR  SALE 


HOPE  LIBERTY  MINI-LAB 

(NPA  RECOMMENDED) 
CA  PA  CITY  20  FIL  MS  PER  HOUR,  CAN  PRINT  & 
PROCESS  DISC  135,  110&  1 26  FILMS.  PRINT 
SIZES3V2X5",  4"x6",  5"x7"  &  MINI  PRINTS. 
CAN  BE  SEEN  WORK ING 
COMPLETE  PRICE  £  1 4,950 

TEL:  (0234)53582 


SHOPFITTINGS 


D 


D 


A 


PHARMACY  PLANNING 


Approved 


SPECIALIST  SHOPFITTING 
AND  DESIGN  FOR  TODA  YS 
PHARMACIST 


COMPETITIVE  PRICES  -  NA  TIONWIDE  SER  VICE  -  INCREASED  TURNOVER  -  SHOWROOM 

YORKLINE  SHOPFITTERS  LTD 
Nordia  House 

Seacroft  Industrial  Estate  •  Coal  Road  •  Leeds  •  LS14  2AW 
Telephone:  (0532)  734721;  Fax:  (0532)  651387 


LUX 


LUXLINE 

the  specialists  in  pharmacy  shopfitting  design  and 
construction 

8  Commerce  Way,  Leighton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381356:  Fax:  (0525)  382761 


SHOPFITTINGS  FOR  SALE 


KALiAK  CHEHHISTS  -  WATERLOO  SE1 

CLOseiyG  Dowiy  -  redevelopment 

ENTIRE  SHOP  FITTINGS  FOR  SALE  STEEL  SHELVING, 
COUNTERS,  GONDOLAS  ETC. 
NO  REASONABLE  OFFER  REFUSED,  AVAILABLE  MID-MARCH. 

BUYER  COLLECTS  -  RING  MR  KATTAN  01  928  1028 


PRICE  LABELS  —  FAST 

MOST  POPULAR  SIZES.  QUALITY  PRODUCTS. 


Plain 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Plain  or  Stock 
PR-Prints 


£35.00  per  box  +  VAT 

26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 


YOUR  NAME 


Printed 


YOUR  NAME 


21x12       Box  of  50,000  labels, 
White  or  Coloured 
Printed  with  your 
name  etc 


£48.00  per  box  +  VAT 
26x12  POST  FREE 


Special  offer  —  Buy  3  Boxes  Price  Labeller  Free 

DISPENSING  LABELS  ALSO  AVAILABLE 

SPECIAL 

15% 
DISCOUNT 

STOCKS  LIMITED 

ON  ABOVE  ITEMS 
TO  ALL  CHEMIST  &  DRUGGIST 
CUSTOMERS 

CALL  0282  58701  NOW!! 


EXPRESS  LABEL  CO  LTD 
290  Briercliffe  Road,  Lanehead, 
^■■i  Burnley,  Lanes 

■■■■  Tel:  (0282)  58701 
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STOCK  FOR  SALE 


As  more  and  more  Retailers  have  realised  A  &  G  Imports  can  offer  one  of  the  most  comprehensive  ranges  of  Fine 
French  Fragrance  in  the  U.K. 

In  an  area  now  accounting  for  an  increasingly  high  percentage  of  sales  in  retail  pharmacy,  we  endeavour  to  offer 
all  the  advantages  of  handling  the  agency  lines  without  the  many  restrictions  manufacturers  may  impose. 


If  you  would  like  further  information  on  how  you  can  benefit  from  being  supplied  by  A  &  G  Imports  or  would  like 
a  visit  from  one  of  our  Salesmen  please  phone:  0628  810404 


ALL  ITEMS  AT '89  PRICES 
PLUS  ADDITIONAL  BONUS  DISCOUNTS 

PWS:  ORDER  SIX  OF  ANY  ONE  ITEM  BELOW  AND  RECEIVE  A  TESTER  FREE 
(SIZE  OF  TESTER  MAY  VARY  DUE  TO  AVAILABILITY! 


ANAISANAIS 

50ml  EDT Spray 
Ref.  C340 

HSP  18.95  Cost  12.75 

DRAKKAR  NOIR 

50ml  Aftershave 

Ref.GL648321 

RSP  14.50  Cost  8.95 

Qty 

ESTEE 

30ml  EDP  Spray 
Ref.  L4056 

RSP  18.50  Cost  12.95 

Qty 

LOU  LOU 

50ml  EDP  Spray 
Ref.  C5140 

RSP  21.50  Cost  13.95 

Qfy 

PIERRE  CARDIN 

40ml  EDT  Spray 

Ref.  PC7732 

flSP  10.50  Cost  5.95 

Qty 

ARPEGE 

60ml  EDT  Spray 

Ref.  LV07848 

RSP  22.00  Cost  11.50 

Qty 

PALOMA  PICASSO 

20ml  EDP  Spray 
Ref.  63200 

RSP  25.00  Cost  16.50 

BOSS  SPORT 

50ml  Aftershave 

Ref.  H36056 

PSP  14.00  Cost  8.95 

Qty 

MONTANA 

50ml  EDT  Spray 
Ref.  M3833 

RSP  29.50  Cost  15.95 

Qty 

CHLOE 

50ml  EDT  Spray 

Ref.  LG8530 

RSP  22.50  Cost  14.75 

Qty 

PACO  RABANNE 

75ml  Aftershave 
Ref.  P2240 

PSP  16.75  Cost  9.95 

Qty 

OSCAR  DE  LA  RENTA 

60ml  EDT 

Ref.OS1202 

RSP  25.00  Cost  16.50 

Qty 

PASSION 

68ml  EDT 

Ref.  P21020 

RSP  29.95  Cost  18.75 

Qty 

ARAMIS 

60ml  EDC 
Ref.  A2003 

PSP  18.00  Cost  12.75 

Qty 

MYSTERE  DE  ROCHAS 

50ml  PDT Spray 

Ref.  R08-2064 

RSP  25.50  Cost  13.45 

Qty 

LACOSTE 

100ml  Aftershave 
Ref.  AA403 

RSP  19.00  Cost  11.75 

Qty 

INTIMATE 

30ml  EDT  Spray 

Ref.RL2021 

RSP  9.50  Cost  4.95 

Qty 

BLUE GRASS 

30g  EDP  Spray 
Ref.  AD0 123397 
RSP  7.50  Cost  4.95 

Qty 

FIRST 

60ml  EDT  Spray 
Ref.  F6110 

RSP  28.50  Cost  17.95 

Qty 

MISS  DIOR 

50ml  EDC  Spray 

Ref.  CD9222 

RSP  15.75  Cost  10.45 

Qty 

'Y' 

75ml  EDT  Spray 

Ref.  Y1 5775 

RSP  20.00  Cost  13.95 

Qty 

DIORISSIMO 

50ml  EDT  Spray 

Ref.  CD6422 

RSP  22.50  Cost  13.75 

Qty 

QUORUM 

50ml  Aftershave  Spray 

Ref.  041350 

RSP  13.75  Cost  8.50 

Qty 

EAU  SAUVAGE 

50ml  Aftershave 

Ref.CD5712 

RSP  14.00  Cost  8.75 

Qty 

This  list  is  in  addition  to  any  promotions  currently  available  from  A  &  G  Imports. 

A&G  Imports  Limited 

Unit  1 1,  Treadaway  Technical  Centre,  Treadaway  Hill,  Loudwater,  High  Wycombe,  Buckinghamshire  HP10  9RS 
Telephone:  (0628)  810404    Telex:  846901  AND  G.    Fax:  (0628)  810225 
Terms  &  Conditions 

1  A  delivery  charge  of  E5  00  will  be  made  on  all  orders  supplied  under  E200  +  VAT  6  All  orders  subiect  to  availability  -  no  to  follow' 

2  All  orders  will  be  confirmed  by  telephone  before  shipment  7   Due  to  price  changes  made  by  manufacturers  we  reserve  the  right  to  change  prices  stated 

3  Payment  strictlyCOD  8The  goods  remain  the  properly  of  A  &  G  Imports  Limited  until  payment  is  received  in  full  and 

4  All  claims  to  be  made  within  5  days  of  receipt  of  goods  we  reserve  the  right  to  uplift  goods  in  the  event  of  non  payment 

5  V^/e  reserve  the  right  to  limit  quantities 


Name    Address 

  Tel.  No 
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OUTPEDPLE 


Pharmacist 
turns  poet 

Pharmacist  Martyn  Hudson  is  in 
training  for  the  Portsmouth  Half 
Marathon  on  March  1 1  and  hopes 
to  raise  £400  for  the  Lord  Mayor's 
appeal. 

In  his  bid  for  sponsorship, 
Martyn  has  turned  poet.  Here 
follows  his  "Ode  to  the  '90s": 


Christmas  is  over,  the  90s  are 
here 

And  I'm  back  in  training  for  my 
fourth  year 
I'm  a  pharmacist  from 
Portsmouth  —  Hudsons  the  name 
And  I'm  running  the  half 
marathon  once  again 

I  had  hoped  to  keep  training  in  '89 

But  have  only  run  once  since  I 

last  crossed  the  line 

So  nine  months  with  little  or  no 

exercise 

Has  left  me  flabby  and  with 
chunky  thighs! 

So  last  night  I  had  my  first 
training  run 

And  this  morning  I  thought, 
"What  have  I  done?" 
My  stomach  and  thighs,  they 
ache  so  much 

And  to  climb  the  stairs  I  need  a 
crutch! 

But  when  the  pain's  worn  off  I'll 
be  out  again 

Pounding  the  streets  in  the  wind 
and  the  rain 

' '  And  for  what  ?"  you  may  ask 
"Good  question' '  I  say 
I'll  be  running  for  charity  on  my 
once-a-year  day 

r  m  up  to  40  minutes  —  a  mere 
third  of  the  way 
Can  I  really  run  three  times  as 
far  on  the  day? 

So  in  anticipation  ' '  I  thank  you 
and  hope  that  you  can 
Sponsor  a  pharmacist/half 
marathon  man! 

Contact  Martyn  at  Tremletts 
Chemists,  171  AUaway  Avenue, 
Paulsgrove,  Portsmouth. 


Patrick  Sheehan,  retail  sales  manager  Merrell  OTC pharmaceuticals 
division,  presents  Bernadette  Corr  of  Fox  Chemists,  Dungannon, 
Northern  Ireland  with  her  prize  for  winning  the  Merrell  Dow  treasure 
chest  competition  —  a  London  theatre  weekend  for  two.  John  Meriary, 
senior  field  representative ,  looks  on 


First  Lady 

The  Proprietary  Articles  Trade 
Association  has  just  elected  its 
first  lady  president  since  1896. 

Miss  Nicola  Dudman  has 
worked  for  Nicholas  Laboratories 
Ltd  since  July  1987  and  is  now  a 
marketing  manager.  The 
following  were  elected  vice- 
presidents  —  Stuart  Heron,  Smith 
Kline  &  French  Laboratories  Ltd, 
(manufacturers'  section)  Donald 
MulhoUand,  Graham  Tatford  &  Co 
Ltd  (wholesale  section)  and  Eddie 
J.  Brown  (retail  section).  Bob 
Daykin,  Smith  &  Hill  (Chemists) 
Ltd,  was  re-elected  treasurer. 

Upheaval  at 
Medeva 

Bernard  Taylor  has  been 
appointed  executive  chairman  of 
Medeva  (formerly  Medirace)  and 
four  directors  have  resigned.  Mr 
Taylor  is  also  taking  on  the  role  of 
chief  executive  of  Evans 
Healthcare  until  a  new 
appointment  is  made. 

The  four  outgoing  directors, 
David  Moffatt,  Mark  Wheeler, 


APPOINTMENTS 


Bruce  Tomason  and  Barry 
Meacham,  joined  the  Medeva 
board  from  Evans  when  the 
company  was  taken  over  at  the 
end  of  last  year  {C&D  Dec  30, 
1989). 

The  resignations  reduce  board 
representation  from  nine  to  five, 
though  the  restructured  board  will 
number  six  when  a  new  Evans 
Healthcare  chief  executive  is 
appointed. 

The  company  also  recently 
appointed  Steve  Mountain  and 
Mark  Watson  as  managing 
directors  of  the  two  principal 
operating  units  of  Evans 
Healthcare. 


Hedley  Taylor,  the  photoprocessors, 
have  appointed  Alan  Burgess 
sales  and  marketing  director; 
Richard  Perks  has  been  appointed 
production  executive  with 
responsibility  for  processing 
efficiency  and  quality. 
Macarthy  Medical  have  appointed 
three  new  representatives  to 
work  from  their  Weedon  depot. 
Mark  Lovell  will  cover  the  South 
West;  Peter  Bulpit  is  taking  the 
Berkshire,  Oxfordshire  and 
Buckinghamshire  territory;  and 
Sean  Sutton  will  be  responsible  for 
Northampton  and  the  Midlands. 
Sfera  perfume  and  body  products 


Valentine 
dilemma 

Staff  at  Field  House  Pharmacy 
Shepshed,  Leicestershire  wer 
rather  amused  to  receive  th 
following  Valentine  message  o 
February  14: 

They  are  really  lovely  lasses. 
In  the  chemist's  down  the 
street. 

They  are  caring,  they  are 
charming, 
They're  divine. 

There  is  nought  to  pick  betweei 
'em. 

Every  one  of  them '  s  a  treat , 
So  will  all  of  you  please  be  my 
Valentine? 


have  appointed  Karen  Suddaby  as 
sales  director.  She  joins  thei: 
company  from  Parfums  Stern 
(UK)  Ltd,  where  she  was 
responsible  for  Giorgio  Beverley 
Hills  perfume. 

Kent  Pharmaceuticals  have  appointed 
Martin  Richardson  as  sales  and 
marketing  manager. 
Janssen  Pharmaceutical  Ltd  have 
appointed  Dr  Peter  Tooley  to  the 
new  position  of  senior  medical 
advisor.  He  will  work  at  the 
Janssen  Research  Foundation 
(UK)  and  report  to  its  director,  Dr 
Mike  Emanuel. 

Kodak  have  appointed  Glyn  Wells 
national  accounts  manager  for  the 
chemist  sector. 

Hanimex  have  appointed  Katrina 
Blankenstein  area  representative 
for  Scotland. 

Janssen  Pharmaceutical  Ltd  have 
appointed  Dr  Richard  Allcorn  as 
research  project  manager  with  the 
Regional  Medical  Development 
team  in  the  South  West.  He  joined 
the  company  15  months  ago  as 
medical  information  officer. 
The  Jenks  Group,  have  appointed 
Peter  Hartley  as  national  account 
controller,  reporting  to  the  sales 
director,  RonO'Keeffe. 
Glamar  Group  pic  have  appointed  Les 
George  as  contract  sales  director 
for  the  Hoisery  Division,  to 
develop  major  contract  business . 


Typesetiinn  and  graphics  by  Magset  Ltd,  Sidcup,  Kent,  Pnnted  by  Riverside  Press  Ltd,  Whitstable,  Kent,  Published  by  Benn  Publications  Ltd,  Sovereign  Way.  Tonbndge.  Kent  TN9  IRW 
Registered  at  the  Post  Office  as  a  Newspaper  19/21/8s,  Contents  "I'  Benn  Publications  Ltd  1990  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retneval  system  or  transmitted  in, 
any  form  or  b\  any  means,  electronic,  mecfianical.  photocopying,  recording  or  otherwise  without  the  pnor  permission  of  Benn  Publications.  Benn  Publications  Ltd  may  pass  suitable  reader  addresses  to  other  relev.int 
suppliers,  if  you  do  not  wish  to  receive  sales  information  from  other  companies,  please  wnte  to  Fraser  Murdoch.  Benn  Publications  Limited,  Sovereign  Way.  Tonbridge,  Kent  TN9  IRW. 
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Manufacturing  &  Distributing  Servicesi 


^  PARACETAMOL  TABLETS^ 

IN  BULK,  BLISTER  PACKS,  BOTTLES  OR  STRIP 
CONSUL T 

THE  WALLIS  LABORATORY  LTD 

1 1  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


aPETASAFE 


Wipes  and 
Disinfectants 

Ear,  Eye,  Cage  and  General  Wipes 
Supersafe  Disinfectant, 

The  perfect  item  for 
over  the  counter*  accessory  sales 

Interpet  Ltd  Dorking  Surrey  0306  881033 


Pet 
Wipes 


Shopfitting  styles 
for  modern  selling 


APEILS-  UMDASCH  -  FAMA 

—  A  unique  approach  to 
shopfitting 

*  Individual  styling 

*  Attractive  designs 

•  System  based 

♦  Unsurpassed  quality 

♦  Competitive  prices 

★  Limitless  choice  of 
finishes  to  suit  all  tastes, 

Dispensary  fittings  for  the 
professional 

*  Incredible  space  saving 

♦  Easy  access  and  vision 

*  Extensive  capacity 

*  Stock  control  Feature 

♦  No  jamming,  No  fall  out 


MID-OPTIC  LTD.,  FREEPOST,  DERBY  DE2  8BR 
PHONE:  (0332)  360464 


FAMA 


THE  TRIANGLE  TRUST 

The  Triangle  Trust  1949  fund  is  an  independent  charitable 
trust  administered  by  a  Board  of  Trustees.  Its  primary  aim 
is  the  relief  of  hardship  or  distress  in  the  case  of  people  and 
their  dependents  employed  or  formerly  employed  in  the 
pharmaceutical  industry  in  Great  Britain.  Such  relief  may 
include  assistance  with  educational  expenses. 
The  Trustees  will  also  consider  on  their  merits  any  applica- 
attons  for  assistance  beyond  the  scope  of  an  employer's 
responsibilities,  conce  ning  education  or  training  at 
recognised  centres  of  study  for  general  or  special  subjects. 
For  additional  information, 
or  to  apply  for  assistance,  write  to:- 

The  Secretary  Dept  CD 
THE  TRIAIMGLE  TRUST  1949  FUND 
Clarges  House,  6  1?  Clarges  Street 
London  W1  /  SDH 


CUT  IT  OUT!  You  don't  have  to  wait  for  someone  else  to  pass 
CHEMIST  &  DRUGGIST  over  to  you.  Get  the  news  first.  Cut  this  coupon 
out  NOW! 

YES!  I  want  to  subscribe  to  CHEMIST  &  DRUGGIST 

Name:  MrlMrslMs  Initials  

Company  Name:  

Type  of  business  

Address  


Job  title 


Postcode . 


Please  tick  the  payment  option  you  prefer 
□  Cheque  enclosed,  UK  £76,  outside  UK  £105 
Q  Please  invoice  me. 

jr-ri  Post  to:  Benn  Publications  Ltd,  Sovereign 
Way,  Tonbridge,  Kent  TN91RW 

Benn  Publications  Limited  may  pass  suitable  reader  addresses  to  other  relevant 
suppliers.  If  you  do  not  wish  to  receive  sales  information  from  other  companies  please 
tick  here.  □  X147/9012  J 


L 


Products  that  work... 
for  you  and  your  customers  i^:arbeiiiiiii 


CaiMlon* 


CHARCOAL  COMPOUND  TABLETS 

For  ttie  trealmenl  of  indigestion 
flatulence,  dyspepsia,  fiyperacidity 
Available  in  packs  of  50 
and  250  tablets 


ORAL  PROCAINE 
CAPSULES 

Available  in  boxes 
of  30  and  150 

Ttiese  products  are  available  from  yn 
local  wholesaler  and  promoted  direri 
10  your  customers 
'Trade  fvlark 


TORBETOL* 


ACNE  LOTION 

A  non-keratolytic  bacterial  lotion  for 
spots,  pimples  and  Acne  Promotes 
rapid  tiealing  by  destroying  pimple- 
producing  bacteria,  so  reducing 
inflamation  and  clearing  blocked 
pores  fxlow  available  in  new  50ml 
pack  for  over  the  counter  sale 


TORBET  LABORATORIES  LTD, 

Maidstone,  Kent  I^E15  900  Tel  0860  319350 
A  Britisfi  owned  company 


Zestrilw 

lissnopril  ICI 

P  I  e  s  c  I  I  b  I  n  g 
Notes 

w 

▼  Special  repofting  lo  CSM 

required 

Consult  data  sheet  before 
prescribing. 

Use:  Hypettensjon  when  standard 
(herapy  is  inettective  or  inappro- 
priate Congestive  heart  failure 
(adjunctive  therapy) 
PreBenlatlon:  Tablets  containing 
2  5mg,  5mg,  T  Omg  or  20mg  lisino- 
pnl  (  Zeslril') 

Dosage  and  administration: 
Hypertension  -  initially  2  5mg 
daily,  a  2  5mg  dose  seldom 
achieves  a  therapeutic  response, 
ad|ust  dose  according  to  response 
Maintenance  usually  10-20mg 
once  daily  Maximum  is  40mg 
daily  Diurelic-trealed  patients -it 
possible  stop  diuretic  2-3  days 
before  starting  'Zestril'  Resume 
diuretic  later  it  desired 
Congestive  heart  failure  (adjunc 
tive  therapy)  -  initially  2  5mg  daily 
m  hospital  under  close  medical 
supervision,  increasing  to  5-20mg 
once  daily  accordmg  to  response 
Impaired  renal  tunction-may 
require  a  lower  maintenance  dose 
Zestnl  IS  dialy sable  Elderly 
patients -no  change  trom  stan- 
dard recommendations 
Contraindications:  Pregnancy  - 
stop  therapy  if  suspected  Hyper- 
sensitivity to  'Zestnl'  Patients  reac- 
ting with  angioneurotic  oedema  to 
previous  ACE  inhibitor  treatment 
Precautions:  Assessment  ol  renal 
function  IS  recommended  Renal 
insuHiciency,  renovascular  hyper 
tension,  surgery/anaesthesia, 
possibility  of  hypotension  espec 
lally  in  ischaemic  heart  disease 
and  cerebrovascular  disease 
Combination  with  antihyperten- 
sives may  increase  hypotensive 
effect  Sometimes  increased  blood 
urea  and  creatinine  and/or  cases 
of  renal  insufficiency  if  given  with 
diuretics  Minimises  thiazide- 
induced  hypokalaemia  and  hyper- 
uricaemia  Potassium  supplements 
potassium-spanng  diuretics  and 
potassium  -  containing  salt  sub- 
stitutes not  recommended  Indo- 
methacm  may  reduce  hypotensive 
effect  Possible  reduced  response 
m  Atfo-Caribbean  patients  Use 
with  caution  in  breastfeeding 
mothers  Do  not  use  in  aortic 
stenosis  or  outflow  tract  obstruc- 
tion or  cor  pulmonale  Monitor 
lithium  serum  levels  if  lithium  salts 
administered 

SIdeetfects:  Dizziness,  headache, 
diarrhoea,  fatigue,  cough  and 
nausea  Less  frequently,  rash  and 
asthenia  Rarely,  angioneurotic 
oedema  and  other  hypersensitivity 
reactions,  renal  failure,  symp- 
tomatic hypotension  (especially  M 
volume-depleted),  severe  hypoten- 
sion (more  likely  if  severe  heart 
failure),  palpitation,  hyperkalaemia. 
increases  in  liver  enzymes  and 
serum  bilirubin  (usually  rever- 
sibleon  discontinuation  ot 'Zestnl') 
and  impotence 

Product  licence  numbers  and 
basic  NHS  cost:  Zestnl'  2  5mg 
(29/0208)  28  tablets,  £7  84.  5mg 
(29/0204)  28  tablets.  £9  83.  1 0mg 
(29/0205)28 tablets,  ei2  13,20mg 
(29/0206)  28  tablets,  £20  96 
'Zestrir  Is  a  trademark. 

Further  information  is  available 
on  request 


Sitting  cm  'tvp  cji^^c  ttayr^/ 


Everyone  has  a  certain  zest  for  life  'Zestnl' 
lets  your  fiypeilensive  patients  enjoy  their's 
■Zestnl'  IS  an  effective  ACE  inhibitor  from  ICI 
'Zestnl'  IS  taken  once  daily,  so  encouraging 
good  patient  compliance 


A  valuable  aspect  of  'Zestnl'  therapy  is  that  it 
IS  vvell  tolerated,  and  suitable  for  a  wide  range 
ol  hypertensive  patients  (tor  whom  conventional 
therapy  is  ineffective  or  inappropriate)  Your 
hypertensive  patients  will  appreciate  the 


convenient  dosage  and  good  tolerability 
of  Zestnl'  It's  a  therapy  they'll  find  easy  to 
live  with  -  one  which  helps  retain  their  zest 
for  life  Helps  retain  that  sitting  on  lop  of 
the  world'  feeling 


lislnopril  ICI 


Once  daily  antihypertensive  therapy  which  helps  retain  that  zest  for  life. 

ICI  Pharmaceuticals  (UK).  Southbank.  Alderley  Park.  Macclesfield,  Cheshire.  SK10  4TF. 


